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PREFACE 


The data on marketing margins or price spread is of 
vita! significance not only to the producer-sellers and 
consumers, but also to the Government and other agencies 
concerned with the improvement of agricultural marketing 
system in the country. Such a data provide a base to develop 
appropriate marketing and price policies to assure a remu¬ 
nerative price to producers with a legitimate share in const! 
mer’s price and to assure the consumers required quality 
produce at reasonable price. 

All reports on commodity surveys published by this 
Directorate have attempted to estimate the costs of market¬ 
ing in respect of various commodities so surveyed. The 
report on Marketing of Onions in India was published in 
1966. Some data about price spread were contained therein. 
Since then, considerable developments have taken place in the 
pattern of onion marketing in the country. This study was 
undertaken to update the data on the marketing margins of 
onions contained in the 1966 report. 

This study on costs and margins is based on the scries 
of data collected on the movement of several consignments of 
onions in different States through marketing channels. A 
study of this kind is at best only indicative of the cost of 
marketing which eventually differs from place to place, 
variety to variety and according to the distance and inter¬ 
mediaries involved in the channel of marketing. The 
inferences drawn, therefore, do not admit of any generalisa¬ 
tion, but give a broad indication of the cost of marketing of 
the onions in the areas covered by the study. 

The Government of India should not be regarded as 
assuming any responsibility for any of the statements incorpo¬ 
rated in this Report. 



S/Shri S. C. Sarkar and P. K. Rao, Marketing Officers 
compiled and analysed the field data and the report was 
drafted by Shri B. S. Srivastava, Senior Marketing Officer 
under the guidance of Dr. G. R. Bhatia, Jt. Agricultural 
Marketing Adviser to the Govt, of India. 


FARIDABAD 

September, 1981 


G. S. SHUKLA 

Agricultural Marketing Adviser 
to the Govt, of India. 
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PRICE SPREAD OF ONIONS IN INDIA 

CASE SfUDIES IN COSfS AND MARGINS 

I. INTRODUCTION 

Amongst all the vegetable crops grown in India, onion is 
one of the major crops. It is usea extensively as a vegetable and 
also in the furm of conuiments ano spices. It has acquired the 
importance of an essential item in tne u iet ana has a mass con¬ 
sumption in all tne strata of tne population both urban ana rural. 
In response to increasing aemana, tne production of onion in the 
country has been increasing continuously. It has increased from 
20.48 lakh tonnes in 1974-75 to 25.81 lakh tonnes in 1978-79, 
i.e., an increase of more than 25 per cent during a period of four 
years only. 

Though the cultivation of onion is practised throughout the 
length and breadth of t he country, its cultivation on commercial 
scale is confined to the States of Maharashtra, Tamil Naan, Orissa, 
Karnataka, Madhya Praaesh, Bihar and Andhra Praciesh. Based 
on the colour of the skin of the bulbs, onions are classified into 
three main types, viz., (i) Red, (ii) White/Silvery, and (iii) 
Yellowish. Of these, red onions are grown extensively in almost 
all parts of the country. The cultivation of white/silvery onions 
and yellowish onions is cone on a very restricted scale because 
of negligible demand. However, white onions are now being 
grown commercially in small areas of Maharashtra, Gujarat 
and Karnataka States because of demand from processing 
industry for the manufacture of dehydrated onion flakes, powcer 
etc. 


A number of improved varieties have been successfully 
introduced in each type. PusaRed, Pusa Ratnat, Udaipur 101 
and 103, Patna Red (Sabour), Punjab Selection (Ludhiana), 
Hissar-2, N-53 and Kalianpur Red Round are the main red 
varieties In white onions, Punjab-48, Udaipur-102 and Selec¬ 
tion-106 (Pusa White Globe) and for yellowish onions Early 
Grano are the important improved varieties grown in the country. 
However, in trade, the onion varieties are generally named after 
the place where they are cultivated. For instance, in Maharashtra, 
the trade names are Nasik, Poona, Lonand, Lasalgaon, Akolkot, 
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etc. and in Karnataka and Andhra Pradesh these are Bellaiy 
Bangalore, Krishpapuiam etc. The bulk of the onions grown and 
marketed in the country for internal consumption as well as for 
export are red onions only. 

II. PRICE SPREAD AND ITS IMPORTANCE 

Marketing margin is defined as the difference between the 
producer’s price and the total of the price paid by the consumer 
per unit commodity and the price of the by-product, if any, 
obtained in processing that unit of the farm produce. Pro¬ 
ducer’s price is nothing but the net price received by the pro¬ 
ducer at the time of first sale, i.e. primary wholesale price in the 
assembling market minus the charges incurred for processing, 
grading, standardisation, packing, storage, transportation, 
handling, insurance, taxes and levies etc. paia by the farmer till 
the sale is effected. Thus, marketing margin or price spread 
would include the total cost of marketing and the profit or loss 
accruing to the intermediaries, viz., tracers, brokers, commis¬ 
sion agents, wholesalers and retailers for risk bearing, financing 
and marketing services etc, in the process of moving the pro¬ 
duce from the farmer to the ultimate consumer. 

Producer’s share in the consumer’s rupee refers to the per¬ 
centage which the producer’s price bears to the total price paid 
by the consumer for the commodity and the by-proauct, if any. 
It is inversely related to the marketing margins as percentage 
ofthe consumer's price. But commission agent’s share, which 
is a fixed percentage of producer’s sales proceeds, is thus directly 
proportional to the percentage of producer’s share in consumer’s 
rupee and both move in the same direction with proportionate 
change in magnitude, as singled out from total marketing mar¬ 
gins, Relationship between total margins of intermediaries 
and marketing costs is positive, i.e., the higher the marketing 
costs the higher will be the total margins, since marketing Costs 
are the positive function of marketing services rendered to an 
agricultural commodity creating time, possession, place and form 
utility in the marketing process. However, net margins may not 
hlod positive relationship with marketing costs. 

The study of price spread of horticultural commodities 
is of vital importance as this is a barometer for judging the mar¬ 
keting efficiency, particularly to assess the results of marketing 
improvement programmes undertaken to improve efficiency 
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or to reduce costs. It is important both for the producer- 
sellers as well as the consumers. The data on marketing margins 
can be useo to develop appropriate price policy that assures to 
thepioducers reasonable price as a legitimate shaie of the con¬ 
sumer’s price and safeguards the consumer’s economic interests 
against the excessive rise in prices of such essential commodities. 
Tnese twin objectives can best be achieved by ensuring that the 
services of intermediaries are made available at reasonable 
costs. 

It is a fact that remunerative prices always give incentive 
to the producer-sellers to proot.ce more and better quality by 
applying modern and scientific techniqi.es of cultivation while 
unremuncrative prices have the opposite effect. The net 
returns realised by the producer-sellers in tne consumers’ rupee 
also prove to be a deciding factor in selecting the competitive 
crops that the producer should grow a no the places where he 
should sell- However, the study of price spread is intricate and 
complex as the costs of marketing vary widely from time to time 
and from place to place depending upon the distances involved 
and the services rendered. 

III. METHODOLOGY 

There are three important ways of studying price spread and 
each has its own advantages and disadvantages. Costs and 
margins may be computed by selecting specific transactions in 
the consumers market arid tracing them tack to the source of 
origin. Wholesale dealers in the assembling markets g merrily 
sell the produce in the important consuming markets through 
adatiyas or commission agents, who in their sale memoranda 
give detailed account of expenses incurred in respect of each 
consignment. After deducting the expenses inch ding then- 
commission charges etc. from the sale proceeds, they remit 
the balance to the consignors alongwith a copy of their sale 
memorandum. The data as given in their sale memoranda are 
quite reliable, but the difficulty in this method is that the traders 
are not easily willing to show such accounts as they are afraid, 
that their sale memoranda may be utilised for levying income tax 
or any other taxes. 

The second method is to compare prices at different levels 
of marketing. This is possible if comparable series of prices for 
the same quality at different levels of marketing are recorded ar.d 
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Instructors’ Training Centre run by the All-India Co-operative Union 
at Chandemagar and had discussions with the representatives of the 
All India Co-operative Union at New Delhi A list of persons and 
institutions which gave evidence before the Team is at Appendix V. 
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i/. analysis of cons and margins 


1. Prodacer’s share (Appeaiices I and II—Item 1) 

The producer’s share for each example studied has been wor¬ 
ked out from tne net sale proceeds received by the producer-seller 
i.e., gross sale proceeds less all the marketing costs and charges 
incurred by the producer-seller for disposal of the produce. The 
State-wise average net share of the producer has been worked 
out with due weightage to the amount of individual transactions. 
These are presented at Item 1 of Appendices land II for the years 
197J and 1933 respectively. 


A perusal of Appendix I indicates that the average net share 
of the prouucer in price paid by the consumers of onions during 
1979 ranges from 25.00 per cent in Karnataka to 74.37 per cent 
in Uttar Pradesh. Tire main contributing factor for increasing 
the producer’s share in Uttar Prauesh is the low shares of whole 
sabr’s and retailer’s margins whereas, their shares are ••xhorbi- 
tantly high in the case of Karnataka. Pondicherry was just above 
IO. a .t lit\v tii tne average act p§ ire of ; ixmc m. in cons hut’s 
price as 32.73 per cent. It is because of high distribution and 
handling charges etc. (45.13 per ccntj incurred by the exp..-rlcis 
on two consignments exported out of the three transactions 
studied. Maharashtra rank next, the average net share of the 
producer oeiag 65.74 per cent of the consumer’s price. The low 
pe centage shares of the distribution costs an wholesaler’s 
margin in the consumer’s price have considerably helped the 
producers of Ma .arashtra in getting a higher percentage share. 
After Uttar Pradesh and Ma.•arashtra, Rajast an is a dose third 
with producer’s share being 63.38 per cent in t c consume:’s 
price despite the higher marketing cost an distribution cost of 
12.13 and 8.80 per cent respectively. The average net share of 


producer’s in the consumer’s price in the States of W 
Gala at, I-Iaryane and Tamil Nadu are —62.12, 56.22. 


C :f It'dlSttvl, 

47.35 and 


39.49 per cent respectively. 


Fufthei, a perusal of Appendix II indicates that the highest 
ave age producer’s net sha-e of 74.03 per cent in the price paid 
by the consumer’s during the year 1983 is again from Uttar Pradesh 
an 1 the lowest of 29.97 per cent is from Gujarat. But, the above 
producer’s percentage share of Uttar Piadesb is based o . one 
transaction only (Appendix X), hence it cannot be treated to give 
a representative percentage share. The producer’s p rcentage share 
in the price paid by the consumers in the case of Tamil Nadu, 
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is 72.04 per cent based on the average of three transactions 
(Appendix VIII) and is the second highest amongst all the 
States. The main factors responsible for bringing higher per¬ 
centage of producer’s net share in Tamil Nauu is the low 
transportation costs (1.85%), the wholesaler margin (4.23%) 
and tne retailer’s margin (5 66 %). The reasons for lowest pro¬ 
ducer’s share in Gujarat State (29 97%) are the high transpor¬ 
tation costs (27.5%) from primary to secondary markets and 
marketing costs (18 55%) thereof. The producer’s percentage shares 
in the case of remaining States viz., Maharashtra, Karnataka, 
Madhya Pradesh and Rajasthan are—53.15, 49 53,64.77 anti 69 .81 
per cent respectively. 

2. Marketing costs incurred by the producers in primary 

assembling markets (Appendices I and II Item—2) 

It would be worth while to study the various costs and 
charges inc. rred by the producers in marketing the produced 
in the assembling markets as a component of the price paid 
by the consumers . The various costs/charges included in this item 
are costs of transport from farm to market, marka fees, weigh, 
men’s clxu. ges octici/niUiket cess, loading and unloading grading 
sorting,packing, storage, rent and insurance charities, d*. cuctit-us 
and commissions etc. The State-wLe average percentages have been 
worked out for the years 1979 a..d 1980 as shown vide Item-2 
of Appendices I and II respectively. 

A perusal of Appendix I indicates that the average percentage 
share of marketing cost incurred by the producers in tne primary 
assembling markets in the price paid by the consumers during 
1979 ranges between 0.13 per cent in Pondicherry to 7.09 per cent 
in Tamil Nadu. The main cause for low marketing charges in the 
case of Pondicherry is that in all the 3 cares studied (Appendix 
XVI), produce was sold at the producer’s faitr/fcou; c erd, thus, 
no charges on account of market fee, commissi: n, handling etc. 
were incurred. In the case of Tamil Na a, out of 5 case studies 
(Arrpendix VII) only in one c se study the p oduce was sold at the 
village itse f. In all the remaining 4 case studies, the produce was 
sold in the near st assembling market neces up' tire t. i .c charges 
like commission, handling charges and cartage etc. consequently, 
it pushed up marketing charges incur ed b the producers. On 
account f the above differences, the pe'centage share_ of the 
marketing charges incurred by the producers in the price paid by the 
consumers was the lowest in the case of Pondicherry and highest 
in Tamil Nadu. 
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Similarly, ia the case of Appendix II, the percentage share in 
the marketing costs incurred by tae producers in the price paid 
by the consumers during 19S0 varied to be the lowest in Gujarat 
(.051 %) and highest in Tamil Main (6-09%). 

•\ Transportation charges from primary assembling markets to 
secondary wholesale markets (Appendices I & If, Item—3) 

The costs on account of transport charges vary consider by 
depending on distance and the type of transport used. In t he present 
studies, both rail and road transports have been used rn moving 
onions to the consuming markets. The longer the distance, the 
higher tne incidence of transport costs. It will be observed from 
Appendix I that the average percentage share on account of trans¬ 
portation charges in the price paid by the consumers varies from 
1 -22 in Maharashtra to 10 T5 in Gujarat during the year 1979. 

Again during the year 1930 (Appendix II), the average percen¬ 
tage share under transport charges in tne price paid by the consu¬ 
mers varies from nil in Madbya Pradesh to 27-50 in Gujarat. 
In all tne 3 transactions studied in Madhya Pradesh (Appendix 
XIII), no expenditure has been incurred on transportation of pro¬ 
duce from assembling markets to secondary markets as the produce 
has oeen retailed in the consuming markets around the first assem¬ 
bling markets. Similar examp.es were aiso observed in other States, 
where produce was assembled and retailed in the same market 
area without involving any expenses on account of transport from 
assembling market to wholesale secondary/retail markets. In case 
of Gujarat (Appendix VI), for all the three examples studied, the 
produce moved to long distances involving high incidence of trans¬ 
portation costs viz., Ahmedabad (500Kms.), Delhi (1389 Kms.) 
and Gauhati (2259 Kms.) accounting for 2-10, 40-74 and 58*00 
per cent of the consumer’s price respectively for transport 
charges only. 

4. Marketing costs incurred by the wholesaler ia the secondary 

markets (Appendices I & II, Item—4) 

Tiie marketing costs incurred in the secondary markets by 
the wholesalers include cost of grading, packing, sewing, gunny 
bags, loading/unloading, stacking, storage, rent and insurance, 
wastage and loss due to driage, commission, market fees, charity 
other taxes and incideatarexpenditure etc. The importance and 
incidence of the marketing costs depend upon the marketing chan¬ 
nel, functionaries and services involved in a particular transaction . 
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The State-wise average percentage of marketing costs incurred at 
the secondary market level ate displayed at Item-4 of Appendices 
I and II for the years 1979 and 1980 respectively. 

It will be observed from Appendix I that the average percen¬ 
tage share of marketing costs incurred in the secondary markets 
in the ultimate price paid by the consumers during the year 1979 
ranges from 1 -69 in the case of Pondicherry to 18 -27 in the case of 
Haryana. The percentage share of other States are Maharashtra 
7-67, Gujarat 8-55, Tamil Nadu 6'54, Uttar Pradesh 7-70, 
Karnataka 7-83, West Bengal 6-74 and Rajasthan 12 • 13 
The major portion of high marketing costs in secondary markets 
could be attributed to the cost of gunny bags and related costs 
borne by the wholesalers for packing the produce particularly for 
Haryana and Rajasthan. The unauthorised market charges like 
charity were found to be prevalent in unregulated markets of the 
country such as Calcutta, Gauhati, Madras, New Delhi (Darya- 
ganj), Jammu etc. These unnecessary charges can be eliminated 
only when the markets which have not yet been regulated are 
regulated without loss of further time. The other market charges 
like commission on the whole are comparatively less in regulated 
markets than in the un-regulated ones. 

A comparison of marketing costs incurred in the various States 
of the country during the yeai 1980 as summarised in Appendix II 
indicates that the percentage share on this item in the consumer’s 
price varies from 4-95 in Tamil Nadu to 18 *55 in Gujarat. A 
perusal of Appendix VI indicates that in all the 3 case studies 
of Gujarat, the percentage share under this item is pretty high 
rangingfrom 12-10to 25-90 the average being 18-55 per cent, 
mainly because of the cost of gunny bags borne by wholesalers 
for packing the produce. 

5. Distribution costs incurred by the retailers in the consuming markets 

including handling and other charges (Appendices I & II, Item—5) 

The distribution costs incurred by the retailers in consuming 
markets include transportation charges, commission, market fee, 
rent and establishment charges, sorting and grading, loading and 
unloading, wastage and loss due to driage etc. The State-wise 
average percentage share of distribution costs in the consuming 
markets is given at Item—5 of Appendices I and II for the years 
1979 and 1980 respectively. 

The average percentage share of distribution costs in the ulti- 
nate price paid by the consumers during 1979, vide Appendix I 
is the highest in Pondicherry with 45 T3 followed by Tamil 
2--279 AMA/Faridabad/83 
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N-idu with 22-99 and the lowest with 1-12 in Maharashtra 
The main cause for the exhorbitant cost of the distribution in 
Pondicherry is that, out of the 3 examples (Appendix XVI), 
m two cases the consignments were exported to Singapore 
and consequently expenses like freight, insurance, customs duty 
and forwarding charges etc. incurred accounted for major portion 
of expenses under this item resulting in higher average percentage 
share. 

Tnere appears to be no abnormality in the average percentage 
share in the consumer’s price under this item during the year 1980 
i(Appendix-II) as the variations ranged from a meagre figure of 
0-81 in Maharashtra to 9-49 in Gujarat, which could best 
be explained in terms of variations in the distribution costs 
involved. This is obvious because in none of the States under 
reference in the year 1980, there is any case study, where onions 
have been exported to foreign countries. 

6. Wholesaler’s margin (Appendices I & II, Item —6) 

The share on account of the wholesaler’s margin in the consu¬ 
mer’s price is found to be comparatively high in Karnataka, the 
average being 19-72 per cent during the year 1979 (Appendix I). 
West Bengal comes next with 13-80 per cent and the lowest being 
2-88 per cent in Rajasthan. In case of transactions involving fur¬ 
ther distances, the wholesaler s-cum-commission agents acted to 
receive the supplies from the assembling markets on commission 
basis and to distribute it to the retailers for sale to the consumers 
in the area. 

Karnataka again leads with 21-46 per cent under this item as 
will be observed from Appendix II giving the average percentage 
share of the wholesaler’s margin in the consumer price during 1980. 
A further perusal of Appendix XII for this State indicates that in 
both the studies, the average percentage share being 23-16 
and 19-40 is abnormally high. After Karnataka, Madhya 
Pradesh with 8 -76 per cent comes next. Rajasthan with only 2 00 
per cent has the lowest percentage under this head. 

7. Retailer’s margin (Appendices I & II, Item —7) 

The retailer’s margin like holesaler’s margin also again very 
high in Karnataka with 37 • 50 per cent of the price paid by the con¬ 
sumers during 1979 (Appendix I). In both the case studies as will be 
observed from Appendix XI in this State, the retailer’s shares are 
32-25 per cent and 40-15 per cent, the average being 37-50 per cent 
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The other States, where the retailer’s margin as percentage of the 
consumer’s price is fairly high during 1979 (Appendix-I) are Haryana 
14-33, Pondiche ry 13-53, Maharashtra 13 -20, Tamil Nadu i3-3 
West Bengal 12-46 and Gujarat 10-69 per cent. The lowest share 
under this head is 3 -61 per cent in Rajasthan. 


In comparison to the above year of 1979, the percentage share 
of retailer’s margin in the price paid by the consumers during 1980 
(Appendix II) is conspicuously low as the highest share of Madhya 
Pradesh is only 11-42 followed by Maharashtra 11-14, Kar¬ 
nataka 10-91 Gujarat 8-73 Tamil Nadu 5 66 Uttar Pradesh 
4.83 and the lowest in Rajasthan 1.47 per cent. 


The State-wise analysis of costs and margins of Onions for 
the years 1979 and 1980 are given in Appendices III to XVIII 
and the individual case studies in Appendices XIX to XXVIIII. 


V. SUMMARY 

Onion is one of the major vegetable crops grown in India 
on a large scale, particularly in the states of Maharashtra, Tamil 
Nadu, Orissa, Karnataka, Madhya Pradesh, Bihar and Andhra 
Pradesh. It is extensively used as a vegetable and also in the form 
of condiments and spices on a mass scale in all the strata of the 
population, both urban and rural. Its production increased by 
about 25 per cent from 20 -48 lakh tonnes in 1974-75 to 25-81 
lakh tonnes in 1978-79. 

Onions are mainly classified in three types viz., red, white/ 
silvery and yellowish, of these, red onions are grown extensively 
in almost all parts of the country. The cultivation of white/silvery 
onion and yellowish onion has been limited on account of negli¬ 
gible demand. However, as the demand for the manufacture 
of dehydrated onion flakes, powder etc. has been picking up 
white onions are now being commercially grown in small areas of 
Mahaiasbtra, Gujarat and Karnataka. 


A number of improved varieties have been introduced in 
each type, e.g.,Pusa Red, Pusa Ratnat, Selection 106 Early Grano 
etc. In tradef however, onion is known and classified on the basis 
of the place, where it is cultivated like Nasik, Poona, Bell ary 
Krishnapuram etc. The bulk of the onions grown and marketed 
for internal consumption as well as for export are red onions 

only. 
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The study of price spread of horticultural commodities is 
of vital importance to assess the results of marketing improvement 
programmes being implemented to increase marketing efficiency 
and to reduce costs. It is equally important both for the producers- 
sellers and for the consumers. 

Producer’s price is the net price received by the producer 
at the time of first sale i.e., primary wholesale price in the assembling 
market minus the charges incurred for grading, packing, storage, 
transportation, handling, insurance, taxes, levies etc. till the sale 
is effected. The marketing margin or price spread would include 
the total cost of marketing and the profit/loss accruing to the 
intermediaries like commission agents, wholesalers, retailers etc. 
for risk bearing, financing and marketing services etc. in the 
process of moving the produce from the producer-seller to the 
ultimate consumer. 

In the present study, costs and margins are computed by 
selecting specific transactions in the consumer’s markets and tracing 
them back to the source of origin through the sale memoranda 
issued by the commission agents to the wholesale dealers in 
the assembling markets. Necessary data were collected by the 
Regional and Sub-offices of this Directorate from the important 
onion producing and consuming markets covering the years 1979 
and 1980. The quality of onions covered i n the price spread 
studies was of Fair Average Quality (F.A.Q). 

Study Analysis : 

Producer's Share : The average net share of the producer 
in the price paid by the consumers ranged from 25-00 percent 
in Karnataka to 74-37 per cent in Uttar Pradesh during 1979 
and from 29-97 per cent in Gujarat to 74-03 per cent in 
Uttar Pradesh during 1980. 

Marketing Margins : The average net share of the wholesaler’s 
margin in the consumer’s price ranged from 2-88 per cent in 
Rajasthan to 19- 72 per cent in Karnataka during 1979 and from 
2-00 per cent in Rajasthan to 21-46 per cent in Karnataka during 
1980. As regards the average net share of the retailer’s margin 
in the consumer’s price, it ranged from 3-61 per cent in Raja¬ 
sthan to 37-50 per cent in Karnataka during 1979 and from 1-47 
per cent in Rajasthan to 11-42 per cent in Madhya Pradesh 
during 1980. 
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Marketing Costs : Tne average percentage share of marketing 
costs incurred by the producers in the primary assembling market 
in the price paid by the consumers ranged from 0 13 in 
Pondicherry to 7-09 in Tamil Nadu during 1979 and from 0-51 
in Gujarat to 6 09 in Tamil Nadu during 1980. As regards 
the average percentage share of the marketing costs incurred 
by the waolesalers in the secondary markets in the price paid 
by the consumers, it ranged from 1 -69 in Pondicherry to 18 -27 
in Haryana during 1979 and 4-95 in Tamil Nadu to 18-55 
in Gujarat during 1980. 

Transportation : The average percentage share on account of 
transportation charges in the price paid by the consumers 
ranged from 1-22 in Maharashtra to 10-15 in Gujarat during 
1979 and from nil in Madhya Pradesh to 27 -50 in Gujarat 
during 1980. 

Distribution Costs : The average percentage share of distri¬ 
bution costs in the ultimate price paid by the consumers ranged 
from M2 in Maharashtra to 8 -80 in Rajasthan during 1979 
excepting Tamil Nadu (22-99) and Pondicherry (45-13) which 
included export consignments. During 1980, it ranged from 
0-81 in Maharashtra to 9-49 in Gujarat. 


VI. CONCLUSIONS AND RECOMMENDATIONS : 

The producer’s share in consumer’s price is considered an 
indicator of the marketing efficiency. In the transactions of 1979. 
Uttar Pradesh recorded a high share of producers which was on 
account of low margins of wholesalers and retailers. Karnataka 
secured a low share of producers because of the exhorbitant margin 
claimed by the wholesalers and retailers. Low share of producers 
recorded in Pondicherry and Tamil Nadu were due to the fact 
that some of the transactions involved export consignments for 
which higher costs of distribution and handling were necessarily 
to be incurred. The marketing costs incurred by the producers in 
Pondicherry were minimal, because the sales were mainly con¬ 
fined to the village itself and there was no need to spend on 
transportation from village to nearby markets and to incur 
other market charges. 

The major portion of high marketing costs in secondary 
markets could be attributed to the cost of gunny bags and related 
costs borne by the wholesalers for packing the produce. The 
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unathorised market charges like charity in ’unregulated markets 
of Calcutta, Gauhati, Madras, Delhi (Darya Ganj) also added 
to the costs. 

In the transactions for 1980 also, Uttar Pradesh recorded a 
high share of producers. In Tamil Nadu, a high share of producers 
was noticed because of low transportation costs and low margins 
of wholesalers and retailers. In Gujarat, the producer’s share 
was low in view of the fact that the produce in the price spread 
examples studied was transported over long distances resulting in 
high incidence of transportation costs. In the case of 
Maharashtra, high transportation costs were noticed because the 
produce was hauled over long distances. In the case of 
Madhya Pradesh, the produce was retailed in and around the 
assembling markets and consequently no transportation was 
necessary for onward movement to the consuming markets. 

Octroi/toll tax was paid by the producers in Gujarat, Tamil 
Nadu, Uttar Pradesh, Haryana and Rajasthan. Cost of gunny 
bags was incurred by the producers in G jar. t, Uttar Pradesh 
and West Bengal. Charity was collected from the producers in 
Tamil Nadu. It was also reported that in Haryana and Pondicherry, 
3 kgs. of onion per bag was taken free by the buyers as an allo¬ 
wance towards wastage, driage, foreign matter etc. These elements 
of costs could be cut down by proper regulation of markets. 

Case studies involving export of onions duly graded under 
Agmark were recorded in respect of Tamil Nadu and Pondicherry. 
Grading was not done at the producers’ level, but it was done 
only at the exporters’ level. In these cases, the producers’, share 
was 21.1 per cent (Rs. 40-95 per quintal) in Tamil Nadu and 
32.47 percent (Rs. 66-67 per quintal) and 31-43 per cent 
(Rs.58-67 per quintal) in Pondicherry. Grading of onion by the 
producers could have fetched them still better price. 

Sorting and grading of onions was invariably done 
at the retailer’s level in order to increase the marketability of 
onions and also to sell onions of different qualities with price 
differentials. Only in Uttar Pradesh and West Bengal, sorting of 
onion by producers was reported. Similar practices of grading 
should be adopted by the producers to derive the benefits of 
premium in prices in ether States. 

It may be mentioned that variations in the relative costs and 
margins were noticed from State to State. The causative factors 
could be traeed to variations in market fees, commission charges. 



17 


transport costs, dissimilar marketing channels etc. The data 
and its analysis highlight the extent of costs and margins in different 
States and are, therefore, indicative in nature. As such the, following 
points emerge from the results of the study for suggesting impro¬ 
vements in the marketing system for onion in the country : 

1. All markets handling onions should be brought under 

statutory market regulation and the regulation should 
be enforced properly. In the existing regulated markets 
where onion is not a notified commodity, It may 
be included in the schedule of notified commodities so 
that the benefits of regulation percolate down to the 
producers-sellers. 

2. The transportation cost is one of the major cost items 

in the marketing of onions in the country. Compared 
to road transport, the cost of transportation by rail 
is very low. Onion being a semi-perishable, it can be 
transported by rail without much disadvantage. It may 
help in effecting considerable reduction in the trans¬ 
port costs. 

3. Losses due to wastage/spoilage and driage are some other 

important components which need attention. These 
losses should be minimised by creating adequate and 
appropriate facility of co'd storage or aerated storage at 
the levels of producers as well as in the consumption 
centres at traders’ level. 

4. Presently, sorting and grading of onion is done by the 

assembly trader or the retailer. If this value adding 
function is performed by the producers, it would reduce 
the marketing costs apart from benefiting the producers. 
Grading and sorting of onions at the producers’ level may, 
therefore, be popularised by appropriate extentions 
methods. 

5. If the producers of onions could organise them selves into 

co-operatives for assembling, processing and distribu¬ 
tion of onions, it would be possible to effect reduction 
in costs like commission, handling and net margins 
of pri ate trade apart from the economies of scale in 
their marketing operation. 
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ITEM-WISE ANALYSIS OF COSTS AND MARGINS BY STATES 
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Marketing costs incurred by the 11.53 18.55 4.95 9.65 7.80 10.23 9.21 

wholesaler in the secondary markets. 
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PRICE SPREAD OF ONIONS 
ITEM-WISE ANALYSIS OF COSTS AND MARGINS 
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. Net Producer’s share . 62 00 62.50 34.75 62.50 80.50 66.74 

(Rs. 139.60) (Rs. 187.50) (Rs. 278.00) (Rs. 750.00) (Rs. 1932.00) (Rs. 3287.10) 
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STATE : MAHARASHTRA 
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APPENDIXIV 

PRICE SPREAD OF ONIONS STATE : GUJARAT 

ITEM-WISE ANALYSIS OF COSTS & MARGINS YEAR : 1979 
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APPENDIX VI 

PRICE SPREAD OF ONIONS STATE : GUJARAT 

ITEM-WISE ANALYSIS OF COSTS & MARGINS YEAR : 1980 
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'.Transportation charges from primary 2.10 40.74 58.00 27.50 

assembling market to secondary market. (Rs. 360.00) (Rs. 4512.00) (Rs. 5145.00) (Rs. 10017.00) 

•• Marketing costs incurred by the 25.90 12.73 12.10 18.55 

wholesaler in the secondary markets. (Rs. 4271.00) (Rs. 1411.80) (Rs. 1075.00) (Rs. 6758.60) 
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PRICE SPREAD OF ONIONS STATE : TAMIL NADU 


32 




. Net producer's share . 49 29 60.76 45 68 45 29 ‘ 21 10 39 49 

(Rs. 510.47) (Rs. 1200.00) (Rs. 529.85) (Rs.2018.90) (Rs.974.68) (Rs, 5224.90) 



. Marketing costs in- 12.63 Nil 14 06 9.68 4.66 7.09 

curred by the producer (Rs. 128.53) (Rs. 163.15) (Rs. 431.10) (Rs. 215.32) (Rs. 

at primary market i.e,, 
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APPENDIX VJII STATE : TAMIL NADU 

PRICE SPREAD OF ONIONS YEAR .1980 

ITEM-WISE ANALYSIS OF COSTS & MARGINS 
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. Transportation charges from primary 0 30 9.60 Nil Nil 5.69 

assembling market to secondary whole- (Rs. 20.00) (Rs. 1000.00) tRs. 1020.00) 

sale market. 
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. Transportation charges from primary assembling 2.90 2.90 

market to secondary wholesale market. (Rs. 300.00) (Rs. 300.00) 

• Marketing costs incurred by the wholesaler in the 9.65 9.65 

secondary market. (1000.00) (Rs. 1000.00) 



. Distribution costs incurred by the retailer in the 1.54 1.54 
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APPENDIX XI STATE : KARNATAKA 

PRICE SPREAD OF ONIONS YEAR : 1979 

ITEM-WISE ANALYSIS OF COSTS & MARGINS 
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APPENDIX XII STATE : KARNATAKA 

PRICE SPREAD OF ONIONS YEAR : 1980 

ITEM-WISE ANALYSIS OF COSTS & MARGINS 
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Appendix xiii state : madhya pradesh 

-E SPREAD OF ONIONS YEAR : 1980 
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3. Transportation charges from primary assembling Nil 
market to secondary wholesale market. 8 
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. Distribution costs incurred by the 2.97 4.70 
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APPENDIX XV STATE ; WEST BENGAL 

PRICE SPREAD OF ONIONS YEAR : 1979 
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APPENDIX XVI STATE : PONDICHERRY 

PRICE SPREAD OF ONIONS YEAR : 1979 

ITEM-WISE ANALYSIS OF COSTS & MARGINS 
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fees, weighment charges, octroi/market cess, 
commission, loading and unloading, etc. 

Transportation charges from primary assembl- 2.73 Nil 2.14 2.60 

ing market to secondary wholesale market. (Rs. 420.00) (Rs. 60 00) (Rs. 480.00) 
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. Transportation charges from primary 5.46 3.75 4.17 2.00 3.90 

assembling market to secondary whole- (Rs. 6 00) (Rs. 6.00) (Rs. 7 00) (Rs. 2 00) (Rs. 21.00) 

sale market. 
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APPENDIX XVEU STATE : RAJASTHAN 

PRICE SPREAD OF ONIONS YEAR : 1980 

ITEM-WISE ANALYSIS OF COSTS AND MARGINS 
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market to secondary wholesale market. (Rs. 5.00) (Rs.4.50) (Rs. 9.50) 

I. Marketing costs incurred by the wholesaler in the 8.52 9.92 9.21 

secondary markets. (Rs. 11.50) (Rs. 12.90) (Rs.24.40) 







APPENDIX XIX 
PRICE SPREAD EXAMPLES 

No. 1 Maharashtra 

A consignment of 3 quintals of Rangada onion was sold by a producer 
from Dindori village through a commission agent to a wholesaler in Nasik 
Road regulated market for sale to consumer through retailer. 


Si. 

Items 

Amount 

Share in the 

No. 


Rs. Ps. 

price paid by 
the consumer 




(percentage) 

1 

2 

3 

4 


1. Net price realised by the producer . . . 139-60 62-00 

2. Expenses incurred by the producer : 

(i) Cost of transport from farm to market 5-00 

(ii) Market fee.Nil 

(iii) Weighment charges @15 paise per quintal 0-45 

(iv) Octroi/toll ...... Nil 

(v) Loading and unloading @15 paise per 

quintal. 0-45 

(vi) Commission @ 3 % . . . 4-50 

(vii) Cold storage rent including insurance . Nil 

Total . . 10-40 5-00 

3. Priceptidby th3wholesaler(qty.3.00quintals) 150-00 

4. Expensesincurred by the wholesaler : 


(i) Cost of packing, sewing . . . 1-00 

(ii) Labour charges. Nil 

(iii) Cost of gunny bag .... 10-00 

(iv) Unloading and stacking . . , Nil 

(v) Transportation charges .... Nil 

(vi) Wastage. Nil 

(vii) Loss due to driage .... Nil 

(viii) Market fees @ 0-55 % . . . . 0-80 

(ix) Commission. Nil 

(x) Charity. Nil 

(xi) Godown charges. Nil 

(xii) Incidental expenditure . . . Nil 


Total 11-80 5-00 


56 







57 



1. Net price realised by the producer 

2. Expenses incurred by the producer 


187.50 


62.50 


(i) Cost of transport from farm to market . 5'00 

(ii) Market fee. Nil 

(iii) Weighment charges @ 15 paise per quin¬ 
tal ....... 0*75 

(iv) Octroiftoll. Nil 

(v) Loading and unloading @ 15 paise per 0*75 
quintal 

(vi) Commission @3% . . . . 6*00 

(vii) Cold storage rent including insurance . Nil 


Total 


12*50 


4-00 
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2 3 


3. Price paid by the wholesaler (Qty. 5-00 quintals) 200-00 

4. Expenses incurred by the whoesaler : 


(i) Cost of packing, sewing 


1-C0 


(ii) Labour charges . 


Nil 


(iii) Cost of gunny bag 


12-50 


(iv) Unloading and stacking 


Nil 


(v) Transportation chaiges . 


Nil 


(vi) Wastage . 


Nil 


(vii) Loss due to driage 


Nil 


(viii) Market fee @ 0- 55 % . 


HO 


(ix) Commission 


Nil 


(x) Charity ..... 


Nil 


(xi) Godown charges 


Nil 


(xii) Incidental expenditure . 


Nil 


Total 


14-60 

4-50 

5. Wholesaler’s cost price 


214-60 


6. Wholesaler’s margin .... 


25-40 

8-50 

7. Price paid by the retailer to wholesaler . 

8. Expenses incurred by the retailer : 


240-00 


(i) Rent . 


1-00 


(ii) Sorting and grading . . 


1-00 


(iii)Transportation charges . 


1-00 


(iv) Commission .... 


Nil 


(v) Market fee ..... 


Nil 


(vi) Loading and unloading 


1-00 


(vii) Wastage . 


1-00 


(viii) Loss due to driage etc. 


Nil 


Total 

• 

5-00 

2-00 

9. Retailers cost price .... 


245-00 


10. Retailer’s margin .... 


55-00 

18-50 

11. Price paid by consumers . 


300.00 

100.00 
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PRICE SPREAD EXAMPLES 

3 Maharashtra 

A consignment of lOquintals of Gavati onion was sold by a producer 
from Masarul village through a ccmmisston agent to a wholesaler in Nasik 
Road regulated market. The consignment was further sold to a wholesskr- 
cum-commission agent at Bombay regulated market (188 kms.) for sale 
to consumer through retailer. 


SI. Items 

No. 

Amount 

Rs. Ps. 

Share in the 
price paid by 
the consumer 
(percentage) 

1 2 

3 

4 

1. Net price realised by the producer 

278-00 

34-75 

2. Expenses incurred by the producer : 



(i) Cost of transport from farm to market . 

10-00 


(ii) Market fee. 

(iii) Weighment charges @ 15 paise per 

Nil 


quintal. 

1.50 


(iv) Octroi/toll . . ,. . • 

(v) Loading and unloading @ 15 paise per 

Nil 


quintal . 

1-50 


(vi) Commission @ 3 % 

9-00 


(vii) Cold storage rent including insurance. 

Nil 


Total 

22-00 

2-75 

3. Price paid by the wholesaler(Qty.lOquintals) 

4. Expenses incurred by the wholesaler : 

300-CO 


ti) Cost of packing, sewing 

5-00 


(ii) Labour charges ..... 

5-00 


(iii) Cost of gunny bag . 

(iv) Unloading and stacking @ Rs. 0-15 per 

65-50 


quinta] • • • • • • 

1-50 


(v) Transportation charges . 

(60-00) 

7-50^ 

(vi) Wastage ....»• 

10-00 


(vii) Loss due to driage .... 

8-35 


(viii) Market fee ..... 

1-65 


(ix) Commission. 

36-00 


(x) Charity. 

5—279 AM A /Faridabad / 83 

Nil 
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1 2 


3 

4 

(xi) Godown charges 

. . 

12-00 


(xii) Incidental expenditure . 

• 

Nil 



Total 

142-00 

17-75 

5. Wholesaler’s cost price 

. 

502-00 


6. Wholesaler’s margin 

. 

98-00 

12-25 

7. Price paid by the retailer to wholesaler . 

8. Expenses incurred by the retailer : 

600-00 


(i) Rent .... 

, . 

2-00 


(ii) Sorting ?nd grading 

. 

2.00 


(iii) Transportation charges 

• 

5-00 


(iv) Commission , 

• . 

Nil 


(v) Market fee . . . 

. 

Nil 


(vi) Loading and unloading . 

. 

k. 1-00 


(vii) Wastage 

. 

2-50 


(viii) Loss due to driage etc. . 

• 

2-50 



Total 

15.00 

1.88 

9. Retailer’s cost price . 

. 

615.00 


10. Retailer’s margin 

. 

185-00 

23-13 

11. Price paid by consumers 

• 

800-00 

100-00 


PRICE SPREAD EXAMPLES 

No. 4 Maharashtra 

A consignment of 20 quintals of Gavati onion was sold by a producer 
from Naigaon village through commission agent to a wholesaler in Sinnar 
regulated market for sale to consumer through retailer. 


SI. 

Items 

Amount 

Share in the 

No. 



price paid by 
the consumer 



Rs. Ps. 

(percentage) 

1 

2 

. 3 

4 


1. Net price realised by the producer . . . 750.00 62.50 

2. Expenses incurred by the producer 

(i) Cost of transport from farm to market . 20.00 

(ii) Market fee.Nil 
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1_2_ 

(iii) Weighment charges @ Rs. 0.15 per quin¬ 
tal . . • . • , • • 

(iv) Octroi/toll. 

(v) Loading and unloading @ Re. 0.15 per 

quintal. 

(vi) Commission @ 3 % 

(vii) Cold storage rent including insurance 

Total . 


3 


3.00 

Nil 

3.00 

24.00 

Nil 

50.00 


4 


4.17 


3. Price paid by the wholesaler . 

4. Expenses incurred by the wholesaler: 

(i) Cost of packing, sewing 

(ii) Labour charges. 

(iii) Cost of gunny bag . . . • 

(iv) Unloading and stacking 

(v) Transportation charges . 

(vi) Wastage ...... 

tvii) Loss due to driage .... 

(viii) Market fee @ 0.55 % . 

(ix) Commission ..... 

(x) Charity „ . . • . • 

(xi) Godown charges .... 

(xii) Incidental expenditure .... 

Total . 

5. Wholesaler’s cost price .... 

6. Wholesaler’s margin . 

7. Price paid by the retailer to wholesaler. 

8. Expenses incurred by the retailer: . 

(i) Rent. 

(ii) Sorting and grading .... 

(iii) Transportation charges .... 

(iv) Commission ... 

(v) Market fee . . • • 

(vi) Loading and unloading . 

(vii) Wastage. 

(viii) Loss due to driage etc. - 

Total . 


800.00 


5.00 

Nil 

125.00 

Nil 

Nil 

Nil 

Nil 

4.40 

Nil 

Nil 

Nil 

Nil 

134.40 


934.40 

65.60 

1000.00 


5.00 

5.00 

5.00 

Nil 

Nil 

3.00 

1.00 

1.00 

20.00 


11.20 

5.47 


1.66 
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1 2 


3 4 

9. Retailer’s cost price 

* • • 

. 1020.00 

10. Retailer’s margin 

• • • 

. 180.00 15.00 

11. Price paid by consumers 

• • ♦ 

. 1200.00 100.00 

PRICE SPREAD EXAMPLES 

No. 5 


Maharashtra 

A consignment of 10 quintals of Phol onion was sold by a producer form 
Bhogur village through a commission agent to a wholesaler in Nasik Road 
regulated market for sale to consumer through retailer. 

SI. Items 

No. 


Amount Share of the 
price paid by 
Rs. Ps. the consumer 
(percentage) 

1 2 


3 4 


1. Net price realised by the producer . 

1932.00 

2. Expenses incurred by the producer : 

(i) Cost of transport from farm to tnarkert . 

5.00 

(ii) Market fee . . . . . 

Nil 

fiii) Weighraent charges @ 15 paise per quin¬ 
tal . 

1.50 

(iv) Octroi/toll . . . . 

Nil 

(v) Loading and unloading @ 15 paise per 
quintal. 

1.50 

(vi) Commission @ 3 % . . 4 

60.00 

(vii) Cold storage rent including insurance . 

Nil 

Total . 

68.00 

3, Price paid by the wholesaler .... 

2000.00 

4. Expenses incurred by the wholesaler : 

(i) Cost of packing, sewing 

2.00 

(ii) Labour charges . . 

Nil 

(iii) Cost of gunny bag .... 

62.00 

(iv) Unloading and stacking 

Nil 

(v) Transportation charges .... 

Nil 

(vi) Wastage. 

Nil 

(vii) Loss due to driage .... 

Nil 

(viii) Market fee. 

11.00 
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1 2 

3 

4 

(ix) Commission. 

Nil 


(x) Charity. 

Nil 


(xi) Godown charges .... 

Nil 


(xii) Incidental expenditure .... 

Nil 


Total . 

75.00 

3.10 

5. Wholesaler’s cost price .... 

2075.00 


6. Wholesaler’s margin. 

125.00 

5.20 

7. Price paid by the retailer to wholesaler . 

2200.00 


8. Expenses incurred by the retailer : 



(i) Rent . 

1.00 


(ii) Sorting and grading .... 

1.00 


(iii) Transportation charges 

5.00 


(iv) Commission ..... 

Nil 


(v) Market fee. 

Nil 


(vi) Loading and unloading 

2.00 


(vii) Wastage . 

Nil 


(viii) Loss due to driage etc. 

1 .00 


Total 

10.00 

0.40 

9. Retailer’s cost price. 

2210.00 


10. Retailer’s margin ..... 

190.00 

8.00 

11. Price paid by consumers .... 

2400.00 

100.00 

PRICE SPREAD EXAMPLES 


No. 6 


Maharashtra 

A consignment of 4 quintals of Phol onion was sold by a producer from 

Samansaon village through a commission agent to 

a wholesaler in Nasik 

road regulated market for sale to consumer through retailer. 


■Si Items 

Amount 

Share in the 

No 


price paid by 



the consumer 


Rs. Ps. 

(percentage) 

1 2 

3 

4 

1. Net price realised by the producer 

344.00 

68.80 


2. Expenses incurred by the producer : 

(i) Cost of transport from farm to market . 4.00 

(ii) Market fee. 
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1 2 

3 

4 

(iii) Weighment charges @ Rs. 0.15 per Quin¬ 
tal . 

0.60 


(iv) Octroi/toll. 

(v) Loading and unloading @ Re. 0.15 per 

quintal . 

(vi) Commission @ 3% . 

(vii) Cold storage rent including insurance . 

Nil 

0.60 

10.80 

Nil 


Total 

16.00 

3.20 

3. Price paid by the wholesaler 

360.00 


4. Expenses incurred by the wholesaler : 

(i) Cost of packing, sewing 

(ii) Labour charges ..... 

(iii) Cost of gunny bag . . • . 

(iv) Unloading and stacking 

(v) Transportation charges .... 

(vi) Wastage.* 

(vii) Loss due to driage .... 

(viii) Market fee 0.55 % .... 

(ix) Commission. 

(x) Charity. 

(xi) Godown charges . . . 

(xii) Incidental expenditure .... 

1.00 

Nil 

25.00 

0.60 

1.40 

Nil 

Nil 

2.00 

Nil 

Nil 

Nil 

Nil 


Total 

30.00 

6.00 

5. Wholesaler’s cost price .... 

390.00 


6. Wholesaler’s margin. 

10.00 

2.00 

7. Price paid by the retailer to wholesaler . 

400.00 


8. Expenses incurred by the retailer : 

(i) Rent. 

(ii) Sorting and grading .... 

(iii) Transportation charges 

(iv) Commission. 

(v) Market fee. 

(vi) Loading and unloading 

(vii) Wastage ...... 

(viii) Loss due to driage etc. 

1.00 

1.00 

1.00 

Nil 

Nil 

0.60 

0.40 

1.00 


Total 

5.00 

1.00- 
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12 3 4 

9. Retailer’s cost price. 405.00 

10. Retailer’s margin. 95.00 19.00 

11. Price paid by consumers .... 500.00 100.00 

PRICE SPREAD EXAMPLES 

No. 7 Maharashtra 

A consignment of 10 quintals ot Phol onion was sold by a producer from 
Ozar village through a commission agent to a wholesaler in Pimpalgaon 
regulated market. The consignment was further sold to a wholesaler-cwm-com- 
mission agent in Bombay regulated market (389 Kms.) for sale to consumer 
through retailer. 


SI. 

No. Items 

Amount 
Rs. Ps. 

Share in the 
price paid by 
the consumer 
(percentage) 

1 2 

3 

4 

1. Net price realised by the producer 

763.00 

50.70 

2. Expenses incurred by the producer : 



(i) Cost of transport from farm to market 

10.00 


(ii) Market fee. 

Nil 


(iii) Weighmentcharges® 15paiseper qtl. . 

1.50 


(iv) Octroi/toll . 

Nil 


(v) Loading and unloading @15 paise per 



quintal. 

1.50 


(vi) Commission @3% 

24.00 


(vii) Cold storage rent including insurance 

Nil 


Total 

37.00 

2,40 

3. Price paid by the wholesaler .... 

800.00 


4. Expenses incurred by the wholesaler : 



(i) Cost of packing, sewing 

2.00 


(ii) Labour charges .... 

2.00 


(iii) Cost of gunny bag .... 

75.00 


(iv) Unloading and stacking 

1.00 


(v) Transportation charges .... 

(60.00) 

4.00 

(vij Wastage. 

10.00 


(vii) Loss due to driage .... 

5.60 


tviiij Market fee. 

4.40 


(ix) Commission ., « » 

72.00 
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(x) Charity 

(xi) Godown charges 

(xii) Incidental expenditure 


5. Wholesaler’s cost price 

6. Wholesaler’s margin . 

7. Price paid by the retailer to wholesaler 

8. Expenses incurred by the retailer : 

(i) Rent. 

(iij Sorting and grading 
(iii) Transportation charges . 

Civ) Commission 

(v) Market fee . 

(vi) Loading and unloading . 

(vii) Wastage .... 
(viii) Loss due to driage etc. . 


9. Retailer’s cost price. 1235.00 

10. Retailer’s margin. 265.00 17.60 

11. Price paid by consumers .... 1500.00 100.00 

PRICE SPREAD EXAMPLES 

[sj 0> g Maharashtra 

A consignment of 100 quintals of Phol onion was sold by a produce 1 2 
from Ugaon village through a commission agent to a wholesaler in Lasalgaon 
Tegulated market. The consignment was further sold to a whole saler-cwm- 
commission agent in Coimbatore regulated market (2009 Kms.) icr sale to 
consumer through retailer. 

SI Amount Share in the 

No Items Rs. Ps. price paid by 

the consumer 
(percentage) 


3 

4 

Nil 

24.00 

Nil 


196.00 

13.60 

1056.00 

144.00 

1200.00 

9.50 

5.00 

2.00 

20.00 

Nil 

Nil 

2.00 

3.00 

3.00 


35.00 

2.20 

1235.00 


265.00 

17.60 

1500.00 

100.00 


1. Net price realised by the producer 

2. Expenses incurred by the producer : 

(i) Cost of transport from farm to market 
tii) Market fee , • • • • 


6650.00 

110.00 

Nil 
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12 3 4 

(iii) Weigbment charges @15 paise per qtl. . 15.00 

(iv) Octroi/toll. Nil 

(v) Loading and unloading @15 paise per 

quintal .. ... 15.00 

(vij Commission@3 % .... 210.00 

(vii) Cold storage rent including insurance . Nil 


Total . 350.00 2.50 

3. Price paid by the wholesaler . 

4. Expenses incurred by the wholesaler : 

(i) Cost of packing, sewing 

(ii) Labour charges .... 

(iii; Cost of gunny bag 

(iv) Unloading and stacking 

(v) Transportation charges . 

(vi) Wastage .... 

(vii) Loss due to driage 

(viii) Market fee. 

(ix) Commission @6% 

(x) Charity. 

vxi) Godown charges @2% . 

(xii) Incidental expenditure. 

Total 

'5. Wholesaler’s cost price .... 11290.00 

6. Wholesaler’s margin . . . . 710.00 5.00 

7. Price paid by the retailer to wholesaler . . 12000 00 

8. Expenses incurred by the retailer : 

(i) Rent 15.00 

(ii) Sorting and grading . . . 25.00 

(iii) Transportation charges . . . 60.00 

(iv) Commission. Nil 

(v) Market fee. Nil 

(vi) Loading and unloading . . . 15.00 

(vii) Wastage.20.00 

(viii) Loss due to driage etc.15.00 

150.00 



Total 


1.00 
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1 2 



3 

4 

9. Retailer’s cost price 



. 12150.00 


10. Retailer’s margin 

. 

. 

. 1850.00 

13.20 

11. Price paid by consumers 

• 

* 

. 14000.00 

100 00 


PRICE SPREAD EXAMPLES 

No. 9 

Maharashtra 

A consignment of 200 quintals of Phol onion was sold by a producer from 
Devagaon village through a commission agent to a wholesaler in Lasalgaon 
regulated market. The consignment was further sold to a wholesaler-c«/w- 
commission agent in Calcutta unregulated market (2204 Kins.) for sale to con¬ 
sumer through retailer. 


SI. 

No. item; 

Amount 
Rs. Ps. 

Share in the 
price paid by 
the consumer 
(percentage) 

1 2 

3 

4 

1. Net price realised by the producer . 

11380.00 

40.00 

2. Expenses incurred by the producer : 

(i) Cost of transport from farm to market . 

200.00 


(ii) Market fee . 

Nil 


(iii) Weighment charges @Rs. 0.15 per quintal 30.00 


(iv; Octrci/toll. 

Nil 


(v) Loading and unloading @Rs. 0.15 per 

quintal .... 

30.00 


(vi) Commission @3% . . . . 

360.00 


(vii; Cold storage rent including insurance 

Nil 


Total . 

620.00 

2.50 

3. Price paid by the wholesaler .... 

12000.00 


4. Expenses incurred by the wholesaler : 

(i) Cost of packing, sewing 

20.00 


(ii) Labour charges. 

10.00 


(iii) Cost of gunny bag .... 

1500.00 


(iv) Unloading and stacking 

30.00 


(v) Transportation charges .... 

(8000.00) 

28.60 

(vi) Wastage. 

100.00 


(vii) Loss due to driage .... 

34.00 


(viii) Market fee @0.55 % 

66.00 
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1 2 

3 

4 

(ix) Commission @6% .... 

1500.00 


(x) Charity. 

Nil 


(xi) Godown charges @2% 

500.00 


ixii) Inidental expenditure .... 

Nil 


Total . 

3760.00 

13,40 

5. Wholesaler’s cost price .... 

23760.00 


6. Wholesaler’s margin. 

1240.00 

4.50 

7. Price paid by the retailer to wholesaler . 

25000.00 


8. Expenses incurred by the retailer : 

(i) Rent. 

40.00 


(ii) Sorting and grading .... 

30.00 


(iii) Transportation charges 

100.00 


(iv) Commission. 

Nil 


(v) Market fee. 

Nil 


(vi) Loading and unloading 

30.00 


(vii) Wastage. 

20.00 


(viii) Loss due to driage etc. 

30.00 


Total . 

250.00 

1.00 

9. Retailer’s cost price. 

25250.00 


10. Retailer’s margin. 

2750.00 

10.00 

11. Price paid by consumers .... 

28000.00 

100.00 

PRICE SPREAD EXAMPLES 


No. 10 


Maharashtra 

A consignment of 5 quintals of Phol onion was sold by a producer from 

logali village through a commission agent to a wholesaler in Sinnar legulated 

market for sale to consumer through retailer. 

SI 

Amount 

Share in the 

No. Items 

Rs. Ps. 

price paid by 
the consumer 
(Percentage) 

1 2 

3 

4 

1. Net price realised by the producer 

376.50 

62.50 

2. Expenses incurred by the producer : 

(i) Cost of transport from farm to market . 

10.00 


(ii) Market fee. 

Nil 


(iii) Weighment charges @15 paise per quintal 

0.75 






(iv) Octroi/toll. 

Nil 


(v) Loading and unloading @15 paise per 

quintal. 

0.75 


(vi) Commission @ 3% 

12.00 


(vii) Cold storage rent including insurance . 

Nil 


Total . 

23.50 

3.90 

3. Price paid by the wholesaler .... 

400.00 


4. Expenses incurred by the wholesaler : 

(i) Cost of packing, sewing 

1.00 


(ii) Labour charges. 

Nil 


(iii) Cost of gunny bag .... 

30.00 


(iv) Unloading and stacking 

1,00 


(v) Transportation charges .... 

Nil 


(vi) Wastage. 

Nil 


(vii) Loss due to driage .... 

Nil 


(viii) Market fee @0.55% . . . . 

2.20 


(ix) Commission. 

Nil 


(x) Charity ...... 

Nil 


(xi) Godown charges . 

Nil 


(xii) Incidental expenditure .... 

Nil 




Total 

34.20 

5.70 

5. Wholesaler’s cost price 

, . 

434.20 


6. Wholesaler’s margin 


65.80 

11.00 

7. Price paid by the retailer to wholesaler . 

8. Expenses incuried by the retailer : 

500.00 


(i) Rent .... 

. 

Nil 


(ii) Sorting and grading 

. 

2.00 


(iii) Transportation charges . 


1.00 


(iv) Commission 


Nil 


(v) Market fee . 


Nil 


(vi) Loading and unloading 


1.00 


(vii) Wastage 


1.00 


(viii) Loss due to driage etc. 


Nil 



Total 

5.00 

0.90 

9. Retailer’s cost price 

* . 

505.00 


10. Retailer’s margin 

. 

95.00 

16.00 

11. Price paid by consumers 


600.00 

100.000 
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PRICE SPREAD EXAMPLES 

No. 11 

Maharashtra 

A consignment of 150 quintals of Phol onion was sold by a producer from 
Vinchur village through a commission agent to a wholesaler in Lasalgaon 
regulated market. The consignment was further sold to a wholesaler-cum- 
commission agent in Nagpur regulated market for sale to consumer through 
retailer. 


Si. Items 

No. 

Amount Share in the 
price paid by 
Rs. Ps. the consumer 
(percentage) 

1 2 

3 

4 

1. Net price realised by the producer . . 

7080-00 

47-00 

2. Expenses incurred by the producer : 



(i) Cost of transport from farm to market 

150-00 


(ii) Market fee. 

Nil 


(iii) Weighment charges@15 paiseper quintal 

22-50 


(iv) Octroi/toll. 

Nil 


(v) Loading and unloading@15 paise per 



quintal . 

22-50 


(Vi) Commission @3 % . . . 

225-00 


(vii) Cold storage rent including insurance . 

Nil 


Total . 

420-00 

3-00 

3. Paice paid by the wholesaler 

7500-00 


4. Expenses incurred by the wholesaler : 



(i) Cost of packing, sewing 

5-00 


(ii) Labour charges. 

10-00 


(iii) Cost of gunny bag .... 

940-00 


(iv) Unloading and stacking @15 paise per 



quintal. 

22-50 


(v) Transportation charges .... 

(1200-00) 

8-00 

(vi) Wastage. 

10-00 


(vii) Lossduetodriage .... 

20-00 


(viii) Market fee@0-55% .... 

41-25 


(ix) Commission. 

780.00 


(x) Charity. 

Nil 


(xi) Godown charges .... 

218-75 


(xii) Incidental expenditure 

Nil 


Total . 

2047-50 

13-70 
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1 2 

3 

4 

5. Wholesaler’s cost price .... 

10747-50 


6. Wholesaler’s margin. 

2252-50 

15-00 

7. Price paid by the retailer to wholesaler 

13000-00 


8. Expenses incurred by the retailer • 



(i) Rent. 

50-00 


(ii) Sorting and grading . . . . 

10-00 


(iii) Transportation charges 

100-00 


(iv) Commission. 

Nil 


(v) Market fee. 

Nil 


(vi) Loadingand unloading 

20-00 


(vii) Wastage. 

10-00 


(viii) Loss due to driage etc. 

10-00 


Total 

200-00 

1-30 

9 . Retailer’s cost price. 

13200-00 


10. Retailer’s mergin. 

1800-00 

12-00 

11. Price paid by consumers .... 

15000-00 

100-00 

PRICE SPREAD EXAMPLES 


No. 12 


Maharashtra 

A consignment of 100 quintals of Phol onion 

was sold by aer produc 

from Vinchur village through a commission agent to 

a wholesaler in Lssalgaon 

regulated market. The consignment was further sold to a wholsaier-cum-com- 

mission agent in Calcutta unregulated market (2204 Kms) for sale to con- 

sumer through retailer. 



Amount 

Share in the 

Si Items 


price paid by 

No Rs. Ps. 

the consumer 



(percentage) 

1 2 

3 

4 

1. Net price realised by the producer 

29000-00 

64-50 

2. Expenses incurred by the producer : 



(i) Cost of transport from farm to market 

70-00 


(ii) Market fee. 

Nil 


(iii) Weighment charges @15 paise per quintal 

15-00 


(iv) Octroi/toll ...... 

Nil 


(v) Loadingand unloading @15 paise per 



quintal ...... 

15-00 
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2 3 


(vi) Commission @3% 


900-00 


(vii) Cold storage rent including insurance 

• 

Nil 


Total 

* 

1000-00 

2-20 

3. Price paid by the wholesaler . 

• 

30000-00 


4. Expenses incurred by the wholesaler : 

(i) Cost of packing, sewing 


35-00 


(ii) Labour charges .... 


Nil 


(iii) Cost of gunny bag 


750-00 


(iv) Unloading and stacking @15 paise 
quintal. 

per 

15-00 


(v) Transportation charges . 


(4000-00) 

9-00 

(vi) Wastage .... 


100-00 


(vii) Loss due to driage 


100-00 


(viii) Market fee. 


165.00 


(ix) Commission .... 


2400.00 


(x) Charity. 


Nil 


(xi) Godown charges .... 


635-00 


(xii) Incidental expenditure . 


. Nil 


Total 


4200-00 

9-30 

5. Wholesaler’s cost price 

. 

38200.00 


6. Wholesaler’s margin .... 

• 

1800-00 

4-00 

7. Price paid by the retailer to wholesaler 

• 

400C0.00 


8. Expenses incurred by the retailer : 

(i) Rent. 

• 

10-00 


(ii) Sorting and grading 

• 

10-00 


(iii) Transportation charges 

• 

100-00 


(iv) Commission .... 

. 

Nil 


(v) Market fee. 

. 

Nil 


(vi) Loading and unloading 

• 

20-00 


(vii) Wastage. 

• 

30-00 


(viii) Loss due to driage etc. . 

• 

30-00 


Total 

• 

200-00 

0-50 

9. Retailer’s cost price .... 

. 

40200-00 


10. Retailer’s margin .... 

. 

4800-00 

10-50 

11 . Price paid by consumers 

. 

45000-00 

100-00 







APPENDIX XX 
PRICE SPREAD EX4MPLES 


wo * 13 Gujarat 

A consignment of 357-6 quintals of red onion was sold by a producer 
from Gingani village to a wholesaler in Jamjodhpur unregulated market 
who, in turn, sold it to a whotesaler-cum-commission agent in Ahmedabad 
regulated market (500 Kms). The consignment was later sold to consumer 
through retailer. 


s». 

No. 

Items 

Amour.* 

Share in th e 

Rs. Ps. 

price paid by 


the consumr 
(percentage) 

1 

2 

3 

4 


1. Net price realised by the producer . . 11443-00 


2. Expenses incurred by the producer : 

(i) Cost of transport from farm to market . * 

(ii) Market fee. 

(iii) Weighment charges .... 

(iv) Octroi/toll.j. 

(v) Loading and unloading ... I 

(vi) Commission.j 


(vii) Cold storage tent including insurance 

1 

• J 

Price paid by the wholesaler . 

. 

. 11443-00 

Expenses incurred by the wholesaler : 


(i) Cost of packing, sewing 


112-65 

(ii) Labour charges . 


200.00 

(iii) Cost of gunny bag 


180-00 

(iv) Unloading and stocking 


108-00 

(v) Transportation charges . 


. (244-00) 

(vi) Wastage 

(vii) Loss due to driage 


’ j, 1073-00 

(viii) Market fee . 


45.00 

(ix) Commission 


500-00 

(x) Charity 


Nil 

(xi) Godown charges . 


Nil 

(xii) Incidental expenditure . 


15-00 


Total 

. 2233-65 


1-42 


13-04 
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5. Wholesaler’s cost price 

6. Wholesaler’s margin 

7. Price paid by the retailer to wholesaler 

8. Expenses incurred by the retailer : 

(i) Rent. 

(ii) Sorting and grading 

(iii) Transportation charges . 

(iv) C ommssion .... 

(v) Market fee . 

(vi) Loading and unloading 

(vii) Wastage .... 

(viii) Loss due to driage etc. . 

Total 


9. Retailer’s cost price 

10. Retailer’s margin 

11. Price paid by consumers 

PRICE SPREAD EXAMPLES 

No. 14 


3 

4 

. 13920-65 

835-26 
. 14755-91 

4-88 

80-00 

180-00 

50-00 

Nil 

Nil 

25-00 


• 730-00 


1065-00 

6-22 

. 15820-91 
. 1299-09 

. 17120-00 

7-60 

100-00 


Gujarat 


A consignment of 63-30 quintals of red onion was sold by a Producer 
from N a ip village to a wholesaler through commission agent in Mahua 
regulated market. The consignment was further sold to w ho| csaler-ctrn 
commission agent in Delhi (Daiyaganj) unregulated market (1389 Kms) for 
sale to consumer through retailer. 


SI Items 

No. 


Amount Share in the 
Rs. Ps. price paid by 


the consumer 


(percentage) 

1 2 


3 4 

1. Net price realised by the producer 

• 

. 1822-00 33-00 


2. Expenses incurred by the Producer : 

(i) Cost of transport from farm to market 

(ii) Market fee. 

(iii) Weighment charges 

(iv) Octroi/toll. 

(v) Loading and unloading 

(vi) Commission . . . • 

(vii) Cold storage rent including insurance 

Total 


32-00 

5-00 

3-00 

11-00 

11.00 

15-00 

Nil 


77.00 


1.40 


6—279 AM A / Faridabad / 83 
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1 2 


3 

4 

3. Price paid by the wholesaler . 

, , 

. 1899-00 


4. Expenses incurred by the wholesaler : 



(i) Cost of packing, sewing 

• 

■ 1 

)■ 25.40 


(ii) Labour charges 

• 

- J 


(iii) Cost of gunny bag 

• 

317.50 


(iv) Unloading and stacking 

- 

19*05 


(v) Transportation charges . 

* * 

. (1710-00) 

31-00 

(vi) Wastage ... 

• • 

* 1 

V 180-00 


(vii) Loss due to driage 

• 

• J 


(viii) Market fee . 

• 

Nil 


(ix) C ommission . . 

• • 

20-00 


(x) Charity 

■ • 

5-00 


<xi) Godown charges 

• • 

Nil 


(xii) Incidental expenditure . 

• • 

. 15-00 



Total 

581-95 

10-60 

5. Wholesaler’s cost price 

• • 

. 4190-95 


6. Wholesaler’s margin . 

• • 

. 419-05 

7-50 

7. Price paid by the retailer to wholesaler . 

. 4610-00 


8. Expenses incurred by the retailer 

• 



(i) Rent .... 

• • 

. Nil 


(ii) Sorting and grading 

■ 

. 27-00 


(iii) Trasnportation charges 

• 

. 10-00 


(iv) Commission 


Nil 


(v) Market fee . 

- 

Nil 


(vi) Loading and unloading 

• • 

. 10-00 


(vii) Wastage 

• 

- 1 

J* 460-00 


(viii) Loss due to driage etc. . 

• 

■ J 



Total 

507-00 

9-10 

9. Retailer’s cost price 

. 

. 5117-00 


10. Retailer’s margin 

• • 

. 410-00 

7-40 

11. Price paid by consumers 

• 

. 5527-00 

100-00 
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PRICE SPREAD EXAMPLES 


INo. 15 


Gujarat 


A consignment of 45 quintals of red onion was sold by a producer 
from Ardi village to a wholesaler in Bayawardhan unregulated market. 
He sold it further to a wholesaler-cum-commission agent in Gauhati 
unregulated market (2259 Kms) for sale to consumer through retailer. 


SI. 

No. 

Items 


Amount 
Rs. Ps. 

Share in the 
price paid by 
the consumer 
(percentage) 

1 

2 


3 

4 

1. Net price 

realised by the producer 

• 

. 1125-00 

21-90 


2. Expenses incurred by the producer : 


(i) Cost of transport from farm to market 

• 1 



(ii) Market fee . 



* 



(iii) Weighment charges 



• 



(iv) Octroi/toll 

lySli 



Nil 


(v) Loading and unloading 

• 





(vi) Commission . . 

■ 


• 



(vii) Cold storage rent including insurance 

• J 



3. Price paid by the wholesaler 

• 

m 

• 

1125-00 


A. Expenses incurred by the wholesaler 

: 




(i) Cost of packing, sewing 



* \ 12-00 


(ii) Labour charges 



• J 



(iii) Cost of gunny bag 


s _ • 

• 

200-00 


(iv) Unloading and stacking 



• 

40-00 


(v) Transportation charges . 

• 


. (2160-00) 

41.90 

(vi) Wastage . • 

• 


• \ 

225-00 


(vii) Loss due to driage . 

• 


- / 



<viii) Market fee . • • 

• 

• 


Nil 


(ix) Commission @8% • 

• 

■ 


90-00 


(x) Charity 

m 

• 


5.00 


(xi) Godown charges 

■ 

■ 


25-00 


(xii) Incidental expenditure . 


• 


30.00 




Total 


627.00 

12-10 

5. Wholesaler’s cost price . 

• 

• 

• 

3912-00 


6. Wholesaler’s margin . • 

• 

• 

• 

400-00 

7-70 

7. Price paid by the retailer to wholesaler 

m 

4312-00 
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1 2 

3 

4 

8. Expenses incurred by the retailer : 

(i) Rent. 

(ii) Sorting and grading 

(iii) Transportation charges . 

(iv) Commission .... 

(v) Market fee. 

(vi) Loading and unloading 

(vii) Wastage. 

(viii) Loss due to driage etc. . 

’ 18-00 

15.00 

Nil 

Nil 

9.00 

^ 300-00 


Total 

342-00 

6.60 

9. Retailer’s cost price .... 

. 4654-00 


10. Retailer’s margin .... 

504-72 

9-80 

11. Price paid by consumers 

. 5158-72 

100-00 

PRICE SPREAD EXAMPLES 

No. 16 

Gujarat 

A consignment of 60 quintals of onion was sold by a producer from Dev- 
guna village through a commission agent to a wholesaler in Ahmedabad re¬ 
gulated market who, in turn sold it to consumer through retailer. 

SI. Items 

No. 

Amount 
Rs. Ps. 

Share in the 
price paid by 
the consumer 
(percentage) 

1 2 

3 

4 

1. Net price realised by the producer . 

. 8400.00 

65.95 


2. Expenses incurred by the producer : 

(i) Cost of transport from farm to market . 440.00 
(tit Cost of gunny bags . . . . 300.00 

(iii) Market fee . . . . . . 33.60 

(iv) Weighment charges . . . . 25.00 

(v) Loading and unloading . . 25.00 

(vi) Commission. 340.00 

(vii) Cold storage rent Including insurance . \ 

(viii) Octroi/toll./ 


1163.60 9.14 


Total 
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1 


3. Price paid by the wholesaler 

4. Expenses incurred by tne wholesaler 

(i) Cost of packing, sewing 

(ii) Labour charges . 

(,iii) Cost cf gunny bags 

(iv) Unloadig and stacking 

(v) Transportation charges 
rvi) Wastage 
(vii) Loss due to driage 
(viii) Market fee , 

(ix) Commission 

(x) Charity 

(xi) Godown charges 

(xii) Incidental expenditure 

5. Wholesaler’s cost price 

6. Wholesaler’s margin . 


7. Price paid by the retailer to 
@Rs. 1.76 per Kg. . 


wholesaler 


8. Expenses incurred by the retailer 

(i) Rent ... 

(ii) Sorting and grading • 

(iii) Transportation charges 

(iv) Commission. 

(v) Market fee . 

(vi) Loading and unloading 

(vii) Wastage 

(viii) Loss due to driage etc . 

9. Retailei’s cost price 

10. Retailer’s margin 

11. Price paid by consumers 


9563.60 

25.00 


0.20 


)• Break-up not available. 


J 


9588.60 
1000.00 

10588.60 
25.00 


7.85 


0.20 


^■Break-up not available. 


10613.60 

2122.00 16.66 

12735.60 100.00 






No. 17 
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PRICE SPREAD EXAMPLES 


Gujarat 

A consignment of 500 quintals of red onion was sold by a producer 
from Kotada Btnvishi village to a wholesaler in Jamjodhpur unregulated 
market whe, in turn, sold it to a whalesaler-cum-commission agent in Ahmeda- 
bad regulated market (500 Kms). The consignment was later sold to consumer 
through retailer. 


SI. Items 

No. 



Amount 
Rs. Ps. 

Share in the 
price paid by 
the consumer 
(percentage) 

1 2 



3 

4 

1. Net price realised by the producer 



7500.00 

45.42 

2. Expenses incurred by the producer 





(i) Cost of transport from farm to market 


'l 


(ii) Market fee . 



1 

• 


tiii) Weighment charges 



1 


(iv) Octroi/toll .... 



y Nil 


(v) Loading and unloading 



i 


(vi) Commission 



1 

| 


(vii) Cold storage rent including insurance 


J 


3. Price paid by the wholesaler 

. 

. 

7500.00 


4. Expenses incurred by the wholesaler 





(i) Cost of packing, sewing 





(ii) Labour charges . 



^ 408.80 


(iii) Cost of gunny bags 



2913.00 


(iv) Unloading and stacking 



Nil 


(v) Transportation charges . 



(360.00) 

2.10 

(vi) Wastage .... 



^ _ 


(vii) Loss due to driage 



l 600.00 


(fiti) Market fee . 



30.00 


(ix) Commission 



300.00 


(x) Charity .... 



Nil 


(xi) Godown charges . 



Nil 


(xii) Incidental expenditure . 



20.00 


Total 


4271.80 

25.90' 
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5. Wholesaler’s cost price 

6. Wholesaler’s margin . 

7. Price paid by the retailer to wholesaler 

8. Expenses incurred by the retailer 

(i) Rent . . • • 

(ii) Sorting and grading 

(iii) Transportation charges. 

(iv) Commission 
(vl Market fee . 

(vi) Loading and unloading 

(vii) Wastage 

iviii) Loss due to driage etc. . 


Total 


9. Retailer’s cost price 

10. Retailer’s margin 

11. Price paid by consumers 


3 

4 

12131.80 


1000.00 

6.05 

13131.80 


Nil 


200.00 


50.00 


Nil 


Nil 


75.00 


\l300.00 


J 


1625,00 

9.90' 

14756. SO 


1755.20 

10.63 

16512.00 

100.00 


PRICE SPREAD EXAMPLES 


No. 18 


Gujarat 


A consignment of 156.20 quintals of red onion was sold by a Producer 
from Valavav village to a wholesaler through commissicn agent in Mahuvra 
regulated market. He further sold it to a wholesaler-cum-ccmmission agent 
in Delhi (Diryagunj) unregulated market (1389 Kras.) for sale to consumer 


SI. Items 

No. 


Amount 
Rs. Ps. 

Share in the 
price paid by 
the consumer 
(percentage) 

1 

2 

3 

4 


1. Net price realised by the producer 


2163.00 


19.52 


2. Expenses incurred by the producer : 

(i) Cost of transport from farm to market 
lii) Market fee. 

(iii) Weigbment charges 

(iv) Octroi/toll . 

(v) Loading and unloading 


80.00 

6.00 

3.00 

24.00 

50.00 
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1 2 



3 

4 

(vi) Commission 

# # 


24.00 


(vii) Cold storage rent including insurance 


Nil 



Total 


187.00 

1.85 

3. Price paid by the wholesaler . 

. 


2350.00 


4. Expenses incurred by the wholesaler : . 




(i) Cost of packing, sewing 

(ii) Labour charges . 



j, 62.80 


(iii) Cost of gunny bags 

(iv) Unloading and stacking 

(v) Transportation charges . 

(vi) Wastage 

(vii) Loss due to driage 



879.00 

20.00 

(4512.00) 

} 250.00 

40.74 

(viii) Market fee . 



Nil 


(ix) Commission 



150.00 


(x) Charity 



10.00 


(xi) Godown charges . 



Nil 


(xii) Incidental expenditure . 



40.00 



Total 


1411.80 

12.73 

5. Wholesaler’s cost price 



8273.80 


6 Wholesaler’s margin 

. 


837.20 

7.54 

7. Price paid by the retailer to wholesaler 


9111.00 


8. Expenses incurred by the retailer 





Ii) Rent .... 



Nil 


(ii) Sorting and grading 



19.00 


(iii) Transportation charges . 



15.00 


(iv) Commission 



Nil 


(v) Market fee . 



Nil 


(vi) Loading and unloading 



12.70 


(vii) Wastage 

(viii) Loss due to driage etc. . 


. 

^ 910.00 



T07AL 

956.70 

8.62 

9. Retailei’s cost price 

. 

. 

10067.70 


lit Retailer’s margin 

• 

. 

1000 30 

9.00 

11. Price paid by consumers 

• 

• 

11068.00 

100.00 
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PRICE SPREAD EXAMPLES 

No. 19 u Gujarat 

A consignment of 83.50 quintals of red onion was sold by a producer 
from Ardi village to a wnolesaler in Bayawardhan unregulated market, lne 
consignment was further sold to a wholesaler-cum-commissron agent in Gauhati 
umegulated market (2259 Kms.) for sale to consumer through retailer. 


SI. Items 

No. 

Amount Share in the 
Rs. Ps. price paid by 
the consumer 
(percentage) 

1 2 

3 

4 

1. Net price realised by the producer . 

. 1252.50 

14.30 

2. Expenses incurred by the producer 

(i) Cost of transport from farm to market 



(ii) Market fee 

(iii) Weighment charges 

1 

► Nil 


(iv) Octroi/toll 


(v) Loading and unloading 

1 

| 


(vi) Commission 

i 

j 


(vii) Cold storage rent including insurance 


3. Price paid by the wholesaler . . 

. 1252.50 


4. Expenses incurred by the wholesaler : 

(i) Cost of packing, sewing 

\ 36.80 


(ii) Labour charges 

(iii) Cost of gunny bags 

/ 

515.20 


<jv) Unloading and stacking 

. 90.00 

58.00 

(v) Transportation charges 

. (5145.00) 

(vi) Wastage. 

. Nil 


(vii) Loss due to driage 

. 150.00 


(viii) Market fee .... 

. Nil 


(ix) Commission .... 

100.00 


(x) Charity ..... 

5.00 


(xi) Godown charges .... 

40.00 


(xii) Incidental expenditure ... 

. 50.00 


(xiii) Tax.. 

88.00 


Total 

. 1075.00 

12.10 

5. Wholesaler’s cost price 

. 7472.50 


6. Wholesaler’s margin .... 

74.70 

0.90 

7. Price paid by the retailer to wholesaler 

. 7547.20 








8. Expenses incurred by the retailer : 


(i) Rent 

(ii) Sorting and grading 

\ 

/ 

92.00 

(iii) Transportation charges 


40.00 

(iv) Commission .... 

. 

Nil 

(v) Market fee. 


Nil 

(vi) Loading and unloading 


19.00 

(vii) Wastage 

(viii) Loss due to driage etc. 

> 

723.80 

Total . 

• 

874.80 


9.90 


9. Retailer’s cost price 

10. Retailer’s margin 

11. Price paid by consumers 


8422.00 

425.00 

8847.00 


4.80 

100.00 



APPENDIX XXI 
PRICE SPREAD EXAMPLES 


No. 20 Tamil Nadu 

A consignment of 12.60 quintals of Bellary onion was sold by a 
producer Kalikkanpatti village to a wholesaler through a commission 
agent in Dindigul regulated market (10 Kms.) who further sold to retailer 
for sale to consumer. 


SI. Items 

No. 

Amount Share in the 
Rs. Ps. price paid by 
the consumer 
(percentage) 

1 2 

3 4 

1. Net price realised by the producer 

501.47 49.29 

2. Expenses incurred by the producer 


(i) Cost of transport from farm to market . 495.00 

(ii) Market fee 

Nil 

(iii) Weighment charges 

6.30 

(iv) Octroi/toll . 

Nil 

(v) Loading and unloading including packing 13.60 

(vi> Commission 

63.00 

(vii) Cold storage rent including insurance . Nil 

Total 

128.53 12.63 

3. Price paid by the wholesaler 

630.00 

4. Expenses incurred by the wholesaler : 

(i) Cost of packing, sewing 

„ , 4,62 

(ii) Labour charges 

Nil 

(iii) Cost of gunny bag 21 bags of 60 Kgs. 

@Rs. 3/- per bag . 

63.00 

(iv) Unloadng and stacking (borne by the pro- 

ducer) 

Nil 

(v) Transportation charges 

Nil 

(vi) Wastage 

Nil 

(vii) Loss due to driage 

Nil 

(viii) Market fee 

3.15 

(ix) Commission 

18.00 

(x) Charity 

Nil 

(xi) Godown charges . 

Nil 

(xii) Incidental expenditure . 

3.15 

Total 

91.92 9.03 
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1 2 

3 

4 

5. Wholesaler’s cost price .... 

721.92 


6. Wholesaler’s margin. 

97.08 

9.55 

7. Price paid by the retailer to wholesaler 

819.00 


8. Expenses incurred by the retailer : 

(i) Rent. 

10.50 


(ii) Sorting, grading and cleaning 

21.00 


(iii) Transportation charges 

10.50 


(iv) Commission. 

Nil 


(v) Market fee. 

Nil 


(vi) Loading and unloading included in trans¬ 
port . 



(vii) Wastage 2 Kgs per bag of 60 Kgs (42 Kgs) 

27.35 


(viii) Loss due to driage etc. 1 Kg per bag of 60 
Kgs (21 Kgs.). 

13.65 


Total 

83.00 

8.15 

9. Retailer’s cost price. 

902.00 


10. Retailer’s margin. 

115.45 

11.35 

11. Price paid by consumers .... 

1017.45 

100.00 

PRICE SPREAD EXAMPLES 

No. 21 


Tamil Nadu 


A consignment of 30 quintals of Red Kar onion was sold by a producer 
from Ottanchatiram village in the village itself to an agent of a wholesaler who 
further sold it in Dindigul regulated market (29 Kms.) to retailer for sale to 
consumer. 


SI. Items 

No. 

Amount Share in the 
Rs. Ps. price paid by 
the consumer 
(percentage) 

1 2 

3 4 

1. Net price realised by the producer 

2. Expenses incurred by the producer : 

1200 00 60.76 

(i) Cost of transport from farm to market 

1 

(ii) Market fee 

1 

(iii) Weighment charges 

1 

(iv) Octroi/toll 

f- Nil as the quantity was 

«.v) Loading and unloading 

| sold in the village iteself. 

| 

(vi) Commission 

i 

v vii) Cold storage rent including insurance 

j 
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1 2 

3 

4 

3. Price paid by the wholesaler @ Rs. 0.40 per Kg. 

1200.00 


4. Expenses incurred by the wholesaler : 

(i) Cost of packing, sewing 

11.00 


(ii) Labour charges. 

Nil 


(iii) Cost of gunny bag Rs. 3/- per bag . 

150.00 


(iv) Unloading and stacking 

12.50 


(v) Transportation charges (Trucks) 

(50.00) 

2.53 

(vi) Wastage. 

Nil 


(vii) Loss due to driage 30 Kgs. 

12.00 


(viii) Market fee . 

6.00 


(ix) Commission. 

67.50 


(x) Charity . AfflPjSfeca . 

1.50 


(xi) Godown charges. 

Nil 


(xii) Incidental expenditure .... 

6.00 


Total 

266.50 

13.49 

5. Wholesaler’s cost price .... 

1516.50 


6. Wholesaler’s margin. 

117.00 

5.92 

7. Price paid by the retailer to wholesaler 

1633.50 


8. Expenses incurred by the retailer : 

(i) Rent. 

24.75 


(ii) Sorting, grading and cleaning 

49.50 


(iii) Transportation charges 

24.75 


(iv) Commission. 

Nil 


(v) Market tee. 

Nil 


(vi) Loading and unloading included in the 

transportation charges 



(vii) Wastage (2 Kgs. per bag of 60 Kgs. actually 

99 Kgs.). 

54.45 


(viii) Loss due to driage etc. 1 Kgs. per bag of 

60 Kgs. (49.5 Kgs.) . 

27.23 


Total 

180.68 

9.15 

9. Retailer’s cost price. 

1814.18 


10. Retailer’s margin. 

160.87 

8.15 

11. Price paid by consumers .... 

1975.05 

100.00 
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PRICE SPREAD EXAMPLES 

Ne. 22 Tamil Nadu 

A consignment of 15.40 quintals of Red Kar onion was sold by a producer 
from Singarakottai village through a commission agent to a wholesaler in 
Dindigul regulated market (25 Kms.). It was further sold to a wholesaler cum- 
commission agent in Tiruchirapalli regulated market for sale to consumer through 
retailer. 


SI. Items 

No. 

Amount 
Rs. Ps. 

Share in the 
price paid by 
the consumer 
(percentage) 

1 2 

3 

4 

1. Net price realised by the producer . . 

529.85 

45.68 

2. Expenses incurred by the producer : 

(i) Cost of transport trom farm to market . 

66.00 


(ii) Market fee .... :. 

Nil 


fiii) Weighment charges .... 

Nil 


(iv) Octroi/toll ...... 

Nil 


tv) Loading and unloading . . . 

19.40 


(vi) Commission. 

77.00 


tvii) Cold storage rent including insurance 

Nil 


(viit) Charity .. 

0.75 


Total 

163.15 

14.06 

3. Price paid by the wholesaler @ Rs. 4.50 per 

693.00 


10 Kgs. 

4. Expenses incurred by the wholesaler at Tiruchi¬ 
rapalli market : 

(i) Cost of packing, sewing (packed in gunny 

bags of 60 Kgs. per bag) 

5.72 


(ii) Labour charges, cleaning charges . 

2.50 


(iii) Cost of gunny bags (26 bags) 

78.00 


(iv) Unloading and stacking . . . 

5.20 


(v) Transportation charges 

(38.50) 

3.32 

(vi) Wastage 22 Kgs. 

9.90 


(vii) Loss due to driage 18 Kgs. . 

8.10 


(viii) Market fee ..... 

3.46 


(ix) Commission. 

23.80 


(x) Charity. 

Nil 


(xi) Godown charges. 

Nil 


(xii) Incidental expenditure .... 

Nil 


Total . 

136.76 

11.79 
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1 2 

3 

4 

5. Wholesaler's cost price .... 

868.26 


6. Wholesaler’s margin. 

106.74 

9.20 

7. Price paid by the retailer to wholesaler (1500 
Kgs. @ Rs. 0.65 per Kg for 25 bags) . . 

975.00 


8. Expenses incurred by the retailer : 



(i) Rent. 

12.50 


(ii) Sorting and grading . ... 

25.00 


(iii) Transportation charges 

12.50 


<iv) Commission. 

Nil 


<vj Market fee. 

Nil 


(vi) Loading and unloading included in trans¬ 
portation charges 

Nil 


(vii) Wastage 1 Kg per bag of 60 Kgs. (25 Kgs.) 

16.25 


tviii) Loss due to driage etc. 1 Kg. per bag of 60 
Kgs. (25 Kgs.) 

16.25 


Total 

82.50 

7.11 

9. Retailer’s cost price ..... 

1057.50 


10. Retailer’s margin. 

102.50 

8.84 

11. Price paid by consumers .... 

1160.00 

100.00 

PRICE SPREAD EXAMPLES 


No. 23 


Tamil Nadu 

A consignment of 49 quintals of Red Kar onion was sold by a producer 
from Kottaipatti village through a commission agent to a wholesaler in Dindigul 
regulated market (10 Km's.). Tt was further sold to a wholesaler-cum-commission 
agent in Madras unregulated market (430 Kms.) for sale to consumer through 
retailer. 

SI. Items 

No. 

Amount 
Rs. Ps. 

Share in the 
price paid by 
the consumer 
(percentage) 

1 2 

3 

4 

1. Net price realised by the producer 

2. Expenses incurred by the producer : 

2018.90 

45.29 

(i) Cost of transport from farm to market . 

140.00 


(ii) Market fee ..... 

Nil 


(iii) Weighment charges .... 

Nil 


(iv> Octroi/toll. 

Nil 
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> 2 3 4 


(v) Loading and unloading 

44.00 


(vi) Commission. 

245.00 


vvii) Cold storage rent including insurance 

Nil 


(viii) Charity. 

2.10 


Total 

431.10 

9.68 

3. Price paid by the wholesaler at Madras (@ Rs. 

0.50 per Kg.) . 

2450.00 


4. Expenses incurred by the wholesaler : 

(i) Cost ot packing, sewing 

15.40 


(ii) Labour charges. 

Nil 


(iii) Cost of gunny bags (@ Rs. 3/- per bag) . 

210.00 


(iv) Unloading and stacking (@ Rs. 0.25 bag) 

18.75 


(v) Transportation charges (@ Rs. 900.00 per 

truck 430 Kms.) . 

(490.00) 

10.99 

ivi) Wastage. 

Nil 


(vii) Loss due to driage .... 

22.75 


(viii) Market fee. 

12.25 


(ix) Commission. 

73.50 


(x) Charity. 

1.40 


(xi) Godown charges. 

Nil 


(xii) Incidental expenditure -f rssociation char- 

ges 2 paise per bag of 70 Kgs. 

15.40 


Total 

369.45 

8.29 

5. Wholesaler’s cost price .... 

3309.45 


6. Wholesaler’s margin. 

313.05 

7.02 

7. Price paid by the retailer to wholesaler (for 

3622.50 


4830 Kgs. @ Rs. 0.75 per Kg.) 

8. Expenses incurred by the retailer : 

(ij Rent. 

18.17 


(ii) Sorting, grading and cleaning 

69.00 


(iii) Transportation charges (@ Rs. 0.25 per 

17.25 


bag of 70 Kgs.) 

(iv) Commission (6 paise per rupee) 

217.35 


(v) Market fee . 

Nil 


(vi) Loading and unloading included in the 

Nil 


transport cost. 

(vii) Wastage (1 Kg per bag of 70 Kgs.) (69 Kgs.) 

51.75 


(viii) Loss due to driage etc. (1 Kg per bag of 70 

51.75 


Kgs) (69 Kgs.) 


425.27 


Total 


9.54 
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1 2 3 4 

9. Retailer’s cost price. 4,047.77 

10. Retailer’s margin. 409.63 9.19 

11. Price paid by consumers .... 4457.40 100.00 

PRICE SPREAD EXAMPLES 

No. 24 Tamil Nadu 

A consignment of 23.8 quintals of Red Kar onion was sold by a producer 
from Chettiapatti vil Iage through a commission agent to a wholesaler in Dindigui 
regulated market. Tt was further sold to an exporter in Dindigui regulated 
market for export through Nagapattinam port (860 Kms.) to Singapore through 
NAFED. 


SI. Items 

No. 

Amount 
Rs. Ps. 

Share in the 
price paid by 
the consumer 
(percentage) 

1 2 

3 

4 

1. Net price realised by the producer 

974.68 

21.10 

2. Expenses incurred by the producer : 



(i) Cost of transport from farm to market by 


cart Rs. 2.25 per bag of 70 Kgs. 

76.50 


(ii) Market fee .... 

Nil 


(iii) Weighment charges 

Nil 


(iv) Octroi/toll. 

Nil 


(v) Loading and unloading 

18.80 


(vi) Commission .... 

no no 

tvii) Cold storage rent including insurance 

Nil 


(vtii) Charity. 

1.02 


Total . 

215.32 

4.6$ 

3. Price paid by the exporter (Rs. 5/- per 10 Kgs.) 1190.00 


4. Expenses incurred by the exporter : 



(i) Cost of packing, sewing 

8.73 


(ii) Labour charges .... 

Nil 


(iii) Cost of gunny bag (Rs. 3/- per bag) 

102.00 


(iv) Unloading and stacking 

4.28 


(v) Transportation charges 

. (211.55) 

4.58 

(vi) Wastage 255 Kgs. 

127.50 


(vii) Loss due to driage 25 Kgs. . 

37.00 


(viii) Market fee .... 

5.95 


(ix) Commission .... 

Nil 


7—279 AMA/Faridabad/83 
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1 2 

3 

4 

(x) Charity. 

1.49 


(xi) Godown charges. 

Nil 


(xii) Incidental expenditure .... 

10.50 


(xiii) Labour charges for cleaning at Nagapatti- 

28.55 


nam. 



(xiv) Cost of packing (bamboo baskets) (150 B/S) 

32.80 


(xv) Cost of bamboo baskets (150 B/S) . 

210.00 


(xvi) Cost of gunny, thread for packing(150 B/S) 

61.11 


(xvii) Grading charges. 

8.40 


(xviii) Freight, insurance, customs, labour dues, 
forwarding expenses, including loading and 

1344.00 


unloading. 



^xix) Transport to ship (truck to boat) "1 



at Nagapattinam \ 

Truck 0.20 per B/S 

Boat 0.18 per B/S 

57.00 


(xx) Share to NAFED (For channelisation) (5 %) 

231.00 


Total . 

2,270.31 

49.14 

5. Exporter’s cost price ..... 

3671.86 


6. Exporter’s margin. 

948.14 

20.52 

7. Price paid by the foreign buyer of Singapore 

4620.00 

100.00 


to exporter. 


PRICE SPREAD EXAMPLES 


No. 75 


Tamil Nadu 


A consignment of 14 quintals of Red Kar onion was sold by a producer 
from Singarakottai village to a wholesaler through commission agent in Dindigul 
regulated market (25 Kms.) for sale to consumer through retailer. 


SI. 

Items 

Amount 

Share in the 

No. 


Rs. Ps. 

price paid by 
the consumer 




(percentage) 

1 

2 

3 

4 


75.72 


1. Net price realised by the producer . . 2048.20 

2. Expenses incurred by the producer : 

(i) Cost of transport from farm to market 60.00 
(@ Rs. 3/- per bag). 

(ii) Market fee.Nil 

(iii) Weighment charges .... Nil 

Civ) Octroi/toll.Nil 

(v) Loading and unloading . . . . 19.00 
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(vi) Commission.112.00 

(vii) Cold storage rent including insurance . Nil 

(viii) Charity @ Rs. 0.04 per bag . . 0.80 

Total . . . 191.80 7.09 

3. Price paid by the wholesaler (@ Rs. 16.00 per 2240.00 

10 Kgs.) 

4. Expenses incurred by the wholesaler : 

(i) Cost of packing, sewing (@ Rs. 0.22 5.13 

per 60 Kgs.) 

fii) Labour charges.Nil 

(iii) Cost of gunny bag(Rs. 3/-per bag 24 72.00 

bags) 

(iv) Unloading and stacking ... Nil 

(v) Transportation charges ... Nil 

(vi; Wastage.Nil 

(vii) Loss due to driage .... Nil 

(viii) Market fee .11.20 

(ix) Commission ..... 8.96 

rx) Charity.Nil 

(xi) Godown charges.8.96 

(xii) Incidental expenditure . . . . 8.80 

Total . . . 115.05 4.25 

5. Wholesaler’s cost price .... 2355.05 

6. Wholesaler’s margin. 94.95 3.51 

7. Price paid by the retailer to wholesaler @ Rs. 2,450.00 


1.75 per Kg. 

8. Expenses incurred by the retailer : 

(i) Rent . . . . . . 12.00 

(ii) Sorting, grading and cleaning . . 23.00 

(iii) Transportation charges . . . 12.00 

(iv) Commission.Nil 

(v) Market fee.Nil 

(vi) Loading and unloading included in the 
transport. 

(vii) Wastage (1 Kg. per bag of 60 Kgs.) 23.5 41.12 

Kgs. 

(viii) Loss due to driage etc. (1 Kg. per bag of 60 41.12 

Kgs.) 23.5 Kgs. 


Total . 


129.24 


4.78 
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9. Retailer’s cost price. 2579.24 

10. Retailer’s margin. 125.76 4.65 

11. Price paid by consumers .... 2705.00 100.00 

PRICE SPREAD EXAMPLES 

No. 26 Tamil Nadu 

A consignment of 38.5 quintals of Red Kar onion was sold by a producer 
from Kottaipatti village to a Wholesaler through commission agent in Dindigul 
regulated market (10 Kms). It was further sold to a wholesaler-oum-commission 
agent in Tirucnirapalli regulated market (25 Kms) for sale to consumer through 
retailer. 


SI. Items 

No. 

Amount 
Rs. Ps. 

Share in the 
price paid by 
the consumer 
(percentage) 

1 nn 

3 

4 

1. Net price realised by the producer 

5343.05 

72.49 

2. Expenses incurred by the producer : 

(i) Cost of transport from farm to market . 

110.00 


(ii) Market fee .» 

Nil 


(iii) Weighment charges .... 

Nil 


(iv) Octroi/toll. 

Nil 


(v) Loading and unloading 

31.00 


(vi) Commission @5% .... 

288.75 


tvii) Cold storage rent including insurance 

Nil 


(viii) Charity ...... 

2,20 


Total . 

431.95 

5.86 

3. Price paid by the wholesaler 

5775.00 


4. Expenses incurred by the wholesaler at Tiruchi- 
rapalli : 

(i) Cost of packing, sewing (packed in gunny 

14.42 


bags of 60 kgs. per bag) 

(ii) Labour charges. 

Nil 


(iii) Cost of gunny bags 65 bags @ Rs. 3/- per 

195.00 


bag. 

(iv) Unloading and stacking 

13.00 


(v) Transportation charges @Rs. 26/- per ton 

(100.10) 

1.36 

(vi) Wastage 45 Kgs. .... 

67.50 


(vii) Loss due to driage 25 Kgs. . 

37.40 
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4 

(viii) Market fee . 

28.90 


<ix) Commission ..... 

39.97 


(x) Charity. 

Nil 


(xi) Godown charges. 

Nil 


(xii) Incidental expenditure .... 

• • 


Total . 

396.19 

5.37 

5. Wholesaler’s cost price .... 

6271.29 


6. Wholesaler’s margin. 

343.71 

4.66 

7. Price paid by the retailer to wholesaler (@ Rs. 

6615.00 


1.75 per Kg. 3780 Kgs.) (63 Bags). 

8. Expenses incurred by the retailer : 

(i) Rent .... . 

31.50 


(ii) Sorting, grading and cleaning (@ Rs. 1 10 

63.00 


per bag.) 

(iii) Transportation charges . 

31.50 


(iv) Commission. 

Nil 


(v) Market fee. 

Nil 


(vj) Loading and unloading included in trans- 

portation charges. 

• • 


(vii) Wastage J Kg per bag 31.50 Kgs. 

55.12 


'viii) Loss due to driage etc. (1 Kg per bag) 63 

110.23 


Kgs. 

Total . 

291.35 

3.96 

9. Retailer’s cost price. 

6906.35 


10. Retailer’s margin. 

464.65 

6.30 

11. Price paid bv consumers (® Rs. 2.00 per Kg. 

7371.00 

100.00 

for 3685.5 Kg.) 

PRICE SPREAD EXAMPLES 


No. 27 


Tamil Nadu 


A consignment of 13 3 quintals of Red Kar onion was sold by a producer 
from Lethiapat'i village through a commission agent to a wholesaler in Dindiguo 
regulated market (12 Kms.). It was further sold to a wholesaler-cum-commission 
agent in Madras unregulated market (430 Kms.) for sale to consumer through 
retailer. 


si. 

Items 

Amount Share in the 

No. 


Rs. Ps. price paid by 



the consumer 



(percentage) 

1 

2 

3 4 


1. Net price realised by the producer . . 1838.70 67.16 
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2. Expenses incurred by the producer : 

(i) Cost of transport from farm to market (by 42.75 
cart Rs. 2.25 per bag;. 

(ii; Market fee.Nil 

(iii) Weighraept charges .... Nil 

(iv) Octroi/toll.Nil 

(v) Loading and unloading . . . 13.80 

(vi) Commission @ 5 % . . . . 99.75 

(vii) Cold storage rent including insurance . Nil 


Total . 

156.30 

5.72 

3. Price paid by the wholesaler (@ Rs. 1.15 per 
Kg.) 

1995.00 


4. Expenses incurred by the wholesaler : 



(i) Cost of packing, sewing 

4.88 


(ii) Labour charges. 

Nil 


(iii) Cost of gunny bag (19 Bags @ Rs. 3/* per 
bag). 

57.00 


(iv) Unloading and stacking @ Rs. 0.25 per 
bag. 

5.75 


(v) Transportation charges Rs. 925/-per truck 
of 9 tonnes to Madras. 

(136.69) 

5.00 

(vi) Wastage . 

Nil 


(vii) Loss due to driage .... 

(viii) Market fee ..... 

30.00 

9.98 


(ix; Commission. 

15.35 


(x) Charity. 

0.38 


(xi) Godown charges .... 

Nil 


rxii) Incidental expenditure .... 

Nil 


Total . 

123.34 

4.51 

5. Wholesaler’s cost price .... 

2255.03 


6. Wholesaler’s margin. 

102.97 

3.76 

7. Price paid by the retailer to wholesaler (1310 
Kgs. @ Rs. 1,80 per Kg. 

2358.00 


8. Expenses incurred by the retailer : 



(i) Rent. 

11.79 


(ii; Sorting and grading @ Rs. 1.00 per bag . 

19.00 


(iii) Transportation charges (@ Rs. 0.25 per 
bag). 

4.75 
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(iv) Commission @ Rs. 0.06 per rupee . 14J .48 

(v) Market fee ... . Nil 

(vi) Loading and unloading (included in trans¬ 
port;. 

(vii; Wastage (1 Kg per bag ot 70 Kgs.) 18.5 Kgs. 33.30 

(viii) Loss due to driage etc. (1 Kg per bag of 33.30 

70 Kgs) 18.5 Kgs. 

Total . . . 243.62 8.90 

9 . Retailer’s cost price ..... 2601.62 

10. Retailer’s margin ..... 135.33 4.95 

11. Price paid by consumers (Rs. 2.15 per kg 1273 2736.95 100.00 

Kgs.) 




APPENDIX XXII 
PRICE SPREAD EXAMPLES 


No. 28 Uttar Pradesh 

A consignment of 100 quintals of red onion was sold by a producer from 
Utratia village to a wholesaler in Lucknow regulated market (15 K.ms.) fcr 
sale to consumer through retailer. 


SI. Items 

No. 

Amount 
Rs. Ps. 

Share in the 
price paid by 
the consumer 
(percentage) 

1 2 

3 

4 

1 . Net price realised by the producer . 

2. Expenses incurred by the producer : 

5860-00 

81-10 

(i)Cost of transport from farm to market 
(15 Kms. from the market) Rs. 0-50 
per Qtl. . . 

50-00 


(ii) Market fee. 

Nil 


(iii) Weighment charges @20 paise per Qtl. . 

20-00 


(iv) Octroi/toll @50 paise per Qtl. 

50-00 


(v) Loading and unloading @ 20 paise per 

Qtl. 

20-00 


(vi) Commission ..... 

Nil 


(vii)Cold storage rent includinginsurance . 

Nil 


Total 

140-00 

2-00 

3. Price by the wholesaler. 

4. Expenses incurred by the wholesaler : 

6000-00 


(i)Cost of packing, sewing @ 15 paise per 
Qtl. 

15-00 


(ii) Labour charges @20 paise per Qtl. 

20-00 


(iii) Cost of gunny bag @ Rs. 2/- per bag 
(Second quality). 

200-00 


(iv) Unloading end stacking @ 20 paise per 
Qtl. 

20-00 


(v)Transportation charges @ 20 paise per 
Qtl . 

(20-00) 

0-30 

(vi) Wastage @20 paise per Qtl. . 

20-00 


(vii) Loss due to driage @ 25 paise per Qtl. . 

25-00 


(Viii) Market fee @1-5 percent on Rs. 6000/- 

90-00 
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(ix) Commission @3%on Rs. 6000/- . . 180-00 

(x) Charity. Nil 

(xi) Godown charges .... Nil 

(xii) Incidental expenditure .... Nil 

Total . 570-00 8-00 

5. Wholesaler’s cost price .... 6590-00 

6. Wholesaler’s margin @ 5%on Rs. 6000/- . 300-00 4-10 

7. Price paid by the retailer to wholesaler . . 6890-00 

8. Expenses incurred by the retailer : 

(i) Rent @20 paise per Qtl. . . . 20-00 

(ii) Sorting and grading .... Nil 

(iii) Transportation charges @ 20 paise per 

Qtl.20-00 

(iv) Commission. Nil 

(v) Market fee. Nil 

(vi) Loading and unloading @ 20 paise per 

Qtl.20-00 

(vii) Wastage @ 20 paise per Qtl. . . . 20-00 

(viii) Loss due to driage etc. Nil 

Total 80-00 1-10 

9. Retailer’s cost pi ice. 6970-00 

10. Retailer’s margin @ Rs.2-50 per Qtl. . . 250-C0 3-40 

11. Price paid by consumers .... 7220-00 100-00 





PRICE SPREAD EXAMPLES 


No. 29 Uttar Pradesh 

A consignment of 150 quintals of red onion was sold by a producer to a 
wholesaler in Patna regulated market. He furthei sold it to a wholesaler-cum- 
commission agent at Lucknow regulated market (446Kms.)for sale to ccn- 
sumer t hrou gh re t a i lei. 


SI. Items 

No. 

Amount 
Rs. Ps. 

Share in the 
price paid by 
the consumer 
(percentage) 

1 2 

3 

4 

1. Net price realised by the producer . 

2. Expenses incurred by the producer : 

7,140-00 

69-12 

(i) Cost of transport from farm to market 
@ 50 ps. per quintal .... 

75-00 


(ii) Market fee @ Re. 1 ■ 00 per qtl. 

150-00 


(iii) Weighment charges @20 paise per quintal 

30-00 


(iv) Octroi @ 50 paise per qtl. 

75-00 


(v) Loading and unloading @ 20 paise per 

qti- ■ ■ •. 

30-00 


(vi) Commission. 

Nil 


(vii) Cold storage rent including insurance . 

Nil 


Total 

360-00 

3-48 

3. Price paid by the wholesaler @ Rs. 50-00 per 

qti. 

7500-00 



4. Expenses incurred by the wholesaler : 


(i) Cost of packing, sewing. . . . 22-50 

(ii) Labour charges @ 20 paise per qtl . . 30-00 

(iii) Cost of gunny bag @ Rs.2/- per qtl. . 300-00 

<iv) Unloading and stacking @ 20 paise per 

qtl.30-00 

(v) Transportation charges . . . . (1000-00) 9-68 

(vi) Wastage @20 paise per qtl. . . . 37-50 

(vii) Loss due to driage @ 20 paise per qtl. . 37-50 

(viii) Market fee @1-5 pet cent on Rs. 7500-00 112-50 

(ix) Commission 3%on Rs. 7500/- . . 225-00 


100 
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Nil 

15-00 

Nil 


(x) Charity. 

(xi) Godown charges @ 10 paise per qtl. 

(xii) incidental expenditure . . • •_ 

Total 

5. Wholesaler’s cost price • 

6. Wholesaler’s margin. 

7. Price paid by the retailer to wholesaler 

8. Expenses incurred by the retailer i 

(i) Rent ..••••• 

(ii) Sorting and grading @20 paise per qtl. . 
fiiit Transportation charges @20 paise per 


810-00 

9310-00 

450-00 

9760-00 

Nil 

30-00 


7-84 


4-36 


qtl. 

(iv) Commission . 

(v) Market fee . 

» * * 

• • • 

• 

• 

JU W 

Nil 

Nil 


(vi) Loading and unloading 

@ 20 paise 

per 

30-00 


qtl. 

(vii) Wastage @ 10 paise per qtl. . 

. 

15-00 


(viii) Loss due to driage etc. 
qtl. 

@ 10 parse 

per 

15-00 



Total 

• 

120-00 

1-16 

9. Retailer’s cost price . 

• • • 

• 

9880-00 


10. Retailer’s margin 

• ™, • - * 

• 

450-00 

4-36 

11. Price paid by consumers 

. 

• 

10330-00 

100-00 



PRICE SPREAD EXAMPLES 

No. 30 Ullar Pradesh 

A consignment of 1 quintal of Red onion was sold by a producer 
from Cbaubepur village directly to consumer in Varanasi regulated market 
(20 Kms.). 


Amount 
Rs. Ps. 


Share in the 
price paid by 
the consumer 
(percentage) 


1. Net price realised by the producer . 

2. Expenses incurred by the producer : 

(i) Cost of transport from farm to market 

(ii) Market fee @ 1 % 

(iii) Weighment charges 

(iv) Octroi/Toll. 

(v) Loading and unloading 

(vi) Handling and sorting 

(vii) Cold storage rentincludinginsurar.ee 
(viii) Miscellaneous charges . 


3. Price paid by the wholesaler 

4. Expenses incurred by the wholesaler 

(i) Cost of packing, sewing 

(ii) Labour charges 

(iii) Cost of gunny bag 

(iv) Unloading and stacking 

(v) Transportation charges . 

(vi) Wastage 

(vii) Loss due to driage 
(viii) Market fee 

(ix) Commission 

(x) Charity 

(xi) Godown chrrges 

(xii) Incidental expenditure . 


I Sold directly to 
Vthe consumers 
I by the producer. 
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1 _ 2 _ 3 

5. Wholesaler’s cost price 

6. Wholesaler’s margin .... 

7. Price paid by the retailer to wholesaler 

8. Expenses incurred by the retailer : 


(i) Rent 

(ii) Sorting and grading 

(iii) Transportation charges 

(iv) Commission 
(v) Market fee 

(vi) Loading and unloading 
( vii) Wastage 


Sold directly to 
the consumers 
by the producer 


(viii) Loss due to driage etc. . • • j 

9. Retailer’s cost price .... 

10. Price paid by consumers. . • . 199*00 

11. Retailer’s margin 

Price paid by the consumers (for 99-500 Kgs. 
of the produce @ Rs. 200/- per quintal, half 
Kg. being normal loss in handling and retailing) 





PRICE SPREAD EXAMPLE 1 


No. 31 Uttar Pradesh 

- A consignment of 1 quintal of Red Onion was sold by a pioducer 
from Chtubepur village to a retailer through commission agent in Varanasi 
re gulated market (20 Kras.) The retailer, in turn, sold to local consumer. 


SI. Items 


Amount 

Share in the 

No. 


Rs. Ps. 

price paid by 
the consumer 



(percentage) 

1 2 


3 

4 

1. Net price realised by the producer . 

2. Expenses incurred by the producer : 

• 

134-15 

79-30 

(i) Cost of transport from farm to market 



(Bullock cart, 20 Kms.) 

, 

2-00 


(ii) Htndling, sorting, stitching and 

filling 

0-50 


etc. 

• • 


(iii) Weighment charges 

• • 

0-15 


(iv) Octroi/toll . . . 

• • 

1-20 


(v) Loading and unloading 

• • 

0-50 


(vi) Commission @ 3 % 

• « 

4-50 


(vii) Cold storage rent including insurance 

Nil 


(viii) Cost of gunny bags 

■f 

2-00 


Total 

• 

10-85 

6-50 


3. Price paid by the wholesaler. 

4. Expenses incurred by the wholesaler 

(i) C ost of packing, sewing 

(ii) Labour chaiges 

(iii) Cost of gunny bag 

(iv) Unloading and stacking 

(v) Transportation charges 

(vi) Wastage 

(vii) Loss due to driage 
(viii) Market fee 

(ix) Commission 

(x) Charity 

(xi) Godown charges 

(xii) Incidental expenditure 


Sold directly 
■ to the retailer 
f through the 
commission 
agent. 
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5. Wholesaler’s cost price 

• 

. 


6. Wholesaler’s margin 

• 

. 


7. Price paid by the retailer to the producer 

8. Expenses incurred by the retailer : 

145-00 


(i) Rent .... 

« • 

. 


(ii) Sorting and grading 

• • 



(iii) Transportation charges (cartage) 

1-00 


fiv) Commission 


. Nil 


(v) Market fee @ 1 % 


1-50 


(vi) Loading and unloading 


0-50 


fvii) Wastage 


Nil 


(viii) Loss due to driage etc. . 

.... . 

Nil 


(ix) Miscellaneous charges . 


1-00 


Wig 

Total 

f\ 4-00 

2-30 

9. Retailers cost price 

■ • 

149-00 


10. Retailer’s margin 

• • 

. 20-15 

11-90 

11. Price paid by consumer 

• • 

169-15 

100-00 


(For 99-500 kgs. of the material at the rate 
of Rs. 170/- per quintal, half Kg. beingnoimal 
loss in handling/retailing) 





PRICE SPREAD EXAMPLES 

^°‘ Uttar Pradesh 

«t,,h^ C ? n ^ 8nme 'n of 200 quin , taI , s of Re . d oni on was sold by producer from 
Shahanshahpur village to a wholesaler in Varanasi regulated market He 
t0 a . wholesaler-cum-commission agent in Lucknow regulated 
market (358 Kms.) for sale to consumer through retailer. 


SI. Items 

No. 

Amount 

Rs. Ps. 

Share in the 
price paid by 
the consumers 
(percentage) 

1 2 

3 

4 

1. Net price realised by the producer . 

7670.00 

74.00 

2. Expenses incurred by the producer : 

(i) Cost of transport from farm to market 

@ Rs. 0.75 per Km. (distance 30 Kms.) 

150.00 


(ii) Market fee ..... 

Nil 


(iii) Weighment charges @ 20 paise per Qtl. . 

40.00 


(iv) Octroi/toll @ 50 paise per Qtl. 

100.00 


(v) Loading and unloading @ 20 paise per 

on. . . . . 

40.00 


(vi) Commission. 

Nil 


(vii) Cold storage rent including insurance 

Nil 


Total 

330.00 

3.10 

3. Price paid by the wholesaler @Rs. 40/- per 

qtl . 

8000.00 


4. Expenses incurred by the wholesaler : 

(i) Cost of packing, sewing @15 paise per 

qtl. 

30.00 


(ii) Labour charges @ 20 paise per qtl. 

40.00 


(iii) Cost of gunny bags @ Rs. 21- per bag 

second quality • 

400.00 


(iv) Unloading and stacking @ 20 paise per 

qti. 

40.00 


(v) Transportation charges @ Rs. 150 per 

qti. 

(300.00) 

3.00 

(vi) Wastage @ 25 paise per qtl. . 

50.00 


(vii) Loss due to driage .... 

Nil 


(viii) Market fee @ 1.5 % on Rs. 8000/- 

120.00 



106 




107 


1 2 

3 

4 

(ix) Commission @ 3 % on Rs. 8000/- . 

240.00 


(x) Charity .... 

Nil 


(xi) Godown charges @ 20 paise per qtl. 

40.00 


(xii) Incidental expenditure @ 20 paise 
qtl. 

per 

40.00 


Total 

100.00 

9.70 

5. Wholesaler’s cost price 

. 9300.00 


6. Wholesaler’s margin @ 5 % on Rs. 8000 

400.00 

3.80 

7. Price paid by the retailer to wholesaler 

8. Expenses incurred by the retailer : 

. 9700.00 


(i) Rent @ 20 paise per qtl. 

40.00 


(ii) Sorting and grading 

Nil 


(iii) Transportation charges @ 20 paise per 
qtl. . . . 

40.00 


(iv) Commission .... 

Nil 


(v) Market fee. 

Nil 


(vi) Loading and unloading . • 

Nil 


(vii) Wastage @ 20 paise per qtl. . 

40.00 


(viii) Loss due to driage etc. @ 20 paise per 
qtl. 

. 40.00 


Total 

. 160.00 

1.60 

9. Retailer’s cost price .... 

. 9860.00 


10. Retailer’s margin .... 

. 500.00 

4.30 

11. Price paid by consume, s 

. 10360.00 

100.00 


8—279 AMA/Faridabad/83 





No. 33 


APPENDIX XXIII 
PRICE SPREAD EXAMPLES 


Karnataka 


A consignment of 10 quintals of Bellary onion was sold by a producer 
from Toramakal village to a wholesaler through commission agent in Bellary 
regulated market (30 Kms.). The consignment was further sold to a wholtsale- 
cum-commission agent in Bangalore regulated market (330 Kms.) for sale to 
consumer through retailer. 


SI. Items 

No. 

Amount 

Rs. Ps. 

Share in the 
price paid by 
the consumer 
(percentage) 

1 2 

3 

4 

1. Net price realised by the produoer 1 

400.00 

33.33 

2. Expenses incurred by the producer : 

(i) Cost of transport from farm to market @ 

Rs. 21- per bag. 

40.00 


(ii) Market fee (paid by buyer) . 

•• 


(iii) Weighment charges @ 2 paise per bag 

0.40 


(iv) Octroi/toll ...... 

Nil 


(v) Loading and unloading @ 12 paise per 

bag 

2.40 


(vi) Commission @2% . . . 

8.00 


(vii) Cold storage rent including insurance . 

Nil 


jy-r Total 

50.80 

4.23 

3. Price paid by the wholesaler .... 

450.80 


4. Expenses incurred by the wholesaler : 

(i) Cost of packing, sewing @ 25 paise per 

bag. 

5.00 


(ii) Labour charges @ 20 paise per bag 

4.00 


(iii) Cost o fgunny bag @ Rs.2/- per bag 

40.00 


. (iv) Unloading and stacking @ 15 paise per 

bag. 

J.00 


(v) Transportation charges @ Rs. 4/- per bag 

(80.00) 

6.70 

(vi) Wastage @ Re. 1/- per qtl. . 

10.00 


(vii) Loss due to driage @15 paise per bag . 

3.00 


(viii) Market fee ..... 

9.00 
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3 

4 

10.00 


Nil 


2.00 


3.00 


89.00 

7.41 

619.80 


180.20 

15.00 

800.00 


2.00 


2.00 


4.00 


Nil 


Nil 


2.00 


3.00 


Negligible 


13.00 

1.08 

. 813.00 


, 387.00 

32.25 

1200.00 

100.00 


(ix) Commission 

(x) Charity 

(xi) Godown charges . 

(xii) Incidental expenditure 


Total 


[ 5. Wholesaler’s cost price . . 

6. Wholesaler’s margin . . * 

7. Price paid by the retailer to wholesaler 
.8. Expenses incurred by the retailer : 

(i) Rent @ 10 paise per bag 

(ii) Sorting and grading @ 10 paise per bag 

(iii) Transportation charges @ 20 paise per bag 

(iv) Commission .... 

(v) Market fee. 

(vi) Loading and unloading @ 10 paise per 

bag.. 

(vii) Wastage @ 15 paise per bag . 

(viii) Loss due to driage et<;. . . • 


Total 


9. Retailer’s cost price 
TO. Retailer’s margin 
41, Price paid by consumers 
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PRICE SPREAD EXAMPLES 

N 0< 34 Karnataka 

A consignment of 20 quintals of Bellary onion was sold by a producer from 
Thalak village to a wholesaler through commission agent inChallakere regula¬ 
ted market (20 Kms.). The consignment was further sold to a wholesaler-cam 
commission agent in Bangalore regulated market (212 Kms.) for sale to consumer 
through retailer. 


SI. Items 

No. 


Amount 

Share in the 
price paid by 


Rs. Ps. 

the consumer 
(percentage) 


" 1 2 


3 

4 

1. Net price realised by the producer 

2. Expenses incurred by the producer : 

• 

500.00 

20.90 

(i) Cost of transport from farm to market Rs. 

45.00 


1.12 per bag .... 



(ii) Market fee (paid by buyer) . 

A 

* 

Nil 


(iii) Weighment charges @ 3 paise per bag 

• 

1.20 


(iv) Octroi/toll. 

• 

Nil 


(v) Loading and unloading @ 3 paise per 
bag 

• 

1.20 


(vi) Commission © 2% 

• 

10.00 


(vii) Cold storage rent including insurance 

♦ 

Nil 


Total 

• 

57.40 

2.30 

3. Price paid by the wholesaler 

4. Expenses incurred by the wholesaler : 

• 

557.40 


(i) Cost of packing, sewing @ 25 paise per 
bag.. 

10.00 


(ii) Labour charges @ Rs. 0.75 per bag 

* 

30.00 


(iii) Cost of gunny bag @ Rs. 3/- per bag 

» 

120.00 


(iv) Unloading and stacking @ 3 paise per bag 

1.20 


(v) Transportation charges @ Rs, 3/- per bag 
(200 Kms.). 

( 120 . 00 ) 

5.00 

(vi) Wastage 1 % .... 

• 

5.57 


(vii) Loss due to driag© 1 % • • * 

• 

5.57 


(viii) Market fee 1 % . 

• 

5.57 


(ix) Commission 2 % . 

• 

11.14 



Ill 


1 2 



3 

4 

(x) Charity 

# , 

• 

Nil 


(xi) Godown charges . 

• 

• 

2.00 


(xii) Incidental expenditure . 

• 

• 

2.00 



Total 


193.05 

8.00 

5. Wholesaler’s cost price 

. . 


870.45 


6. Wholesaler’s margin 

• 


529.55 

22.10 

7. Price paid by the retailer to wholesaler . 


1400.00 


8 . Expenses incurred by the retailer 

: 




(i) Rent @10 paise per bag 

. 


4.00 


tii) Sorting and grading @ 5 paise per bag 


2.00 


(iii) Transportation charges @ 50 paise per bag 

20.00 


tiv) Commission 

-A, - * 

• 

Nil 


(v) Market fee . 


• 

Nil 


(vi) Loading and unloading @10 paise 
t)ag • ♦ * ♦ • ♦ 

per 

♦ 

4.00 


(vii) Wastage @0.05% . 

• ♦ 

♦ 

7.00 


(viii) Loss due to driage etc. . 

« ■* 

f • 

Negligible 



Total 

• 

37.00 

1.55 

9. Retailer’s cost price . ♦ 

♦ ♦ 

• 

1437.00 


10. Retailer’s margin . 

* ♦ 


963,00 

40.15 

11. Price paid by consumers . 

• • 

• 

H2400.00 

100.00 

PRICE SPREAD EXAMPLES 


No. 35 




Karnataka 

Aconsignment of 30 quintals of Bellary onion was sold bya produc.rfrom 
Sadur village to a wholesaler through commission agent in Bellary regula¬ 
ted market (50 Kins). The consignment was then sold to a wholesaler-cum- 
commission agent in Bangalore regulated market (303 Kms.)forsaletoconsumer 
through retailer. 

SL Items 

No. 



Amount 

Rs. Ps. 

Share in the 
price paid by 
the consumer 
(percentage) 

1 2 



3 

4 

1 . Net price realised by the producer . 

• 

2400-00 

47-05 


2. Expenses incurred by the producer : 

(i)Cost of transport—farm to market 
(@ Rs. 3/- per bag) 


180-00 
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l 


2 


3 4 


(ii) Market fee paid by the buyer . 

(iii) Weighment charges @2 paise per bag . 1-20 

(iv) Octroi/toll ...... Nil 

(v) Loading and unloading (@20 paise per 

bag).12-00 


(vi) Commission @ 2 % . . . 

. 

48-00 

(vii) Cold storage rent including insurance 

• 

Nil 

Total 

• 

241-20 

3. Price paid by the wholesaler , 

. 

2641-20 

4. Expenses incurred by the wholesaler : 

(i) Cost of packing, sewing @ 25 paise 
bag. 

per 

15-00 

(ii) Labour charges @ 20 paise per bag 

. 

12-00 

(iii) Cost of gunny bag @ Rs. 3/- per bag 

. 

180-00 

(iv) Unloading and stacking @ 10 paise per 
bag . . . .* 

6-00 

(v) Transportation charges (330 Kms). 


(300-00) 

(vi) Wastage 45 paise per bag 

• 

27-00 

(vii) Loss due to driage 45 pajse pej bag 

1 . 

27-00 

(viii) Market fee . .. . » 


52-00 

(ix) Commission .* 

- 

52-00 

(x) Charity. 

■ 

Nil 

(xi) Godown charges @ 5 paise per bag 

• 

3-00 

(xii)jlncidemal expenditure . 

• 

3-00 

Total 

• 

377-00 

5. Wholesaler’s cost price 

. 

3318-20 

6 . Wholesaler’s margin .... 

• 

1181-20 

7. Price paid by the retailer to wholesaler 

• 

4500-00 

8 . Expenses incurred by the retailer : 

(i) Rent @ 10 paise per bag 


6-00 

(ii) Sorting and grading @ 5 paise per bag 

3-00 

(iii) Transportation charges @ 4 paise per bag 

2-40 

(iv) Commission .... 

• 

Nil 

(v) Market fee. 

• 

Nil 


4-70 


6 - 00 ' 


7-39 


23-16 
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1 2 


3 4 

(vi) Loading and unloading @10 paise per 
bag . .. 

6-00 


(vii) Wastage @ 10 paise per bag 

6-00 


(viii) Loss due to driage etc. ; 

Negligible 


Total 

23-40 

0-40- 

9. Retailer’s cost price. 

4523-40 


10. Retailer’s margin. 

576-60 

11-30 

11. Price paid by the consumer . . . . 

5100-00 

100-00 

PRICE SPREAD EXAMPLES 


No. 36 


Karnataka 

A consignment of 25 quintals of Bellary onions was sold by a producer 
from RangavanahaHi village to a wholesaler through commission agent in 
Challakeie regulated merket (10Kms.). The consignment was further sold to 
a whoiesaler-cum-commission agent in Bangalore regulated market (212 Kms.) 
for sale to consumer through retailer. 

Si. Items 

No. 

Amount 

Rs. Ps. 

Share in the 
price paid by 
the consumer 
(percentage) 

1 2 

3 

4 

1. Net price realised by the producer . 

2250-00 

53-00 


2. Expenses incurred by the producer 

(i) Cost of transport from farm to market 10 

Kms. (@ Rs. 1-50 per bag) . . . 75-00 

(ii) Market fee (paid by buyer) ... 

(iii) Weighment charges @ 3 paise per bag . l • 50 

(iv) Octroi/toll @ 3 paise per bag . . 1-50 

(v) Loading and .unloading . . . Nil 

(vi) Commission @ 2 % .... 45-00 

(vii) Cold storage rent including Insurance . Nil 

Total . 123-00 


2-90* 


3. Price paid by the wholesaler .... 2373-00 

4. Expenses incurred by the wholesaler : . 

(i) Cost of packing, sewing @25 paise per 

ba 8.12-50 

(ii) Labour charges @ 75 paise per bag . 37- 50 
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(iii) Cost of gunny bag @ Rs. 3/- per bag 

(iv) Unloading and stacking @ 10 paise per 
bag 

(v) Transportation charges . 

(vi) Wastage . 

(vii) Loss due todriage 

(viii) Market fee. 

(ix) Commission . 

(x) Charity. 

(xi) Godown charges .... 

(xii) Incidental expenditure . 

Total 


150-00 

5-00 

(200-00) 

23-73 

23-73 

47-46 

47-46 

Nil 

2-50 

2-50 

352-38 


5. Wholesaler’s cost price 

6. Wholesaler’s margin .... 

7. Price paid by the retailer to wholesaler . 

8. Expenses incurred by the retailer : 

(i) Bent @ 10 paise per bag 

(ii) Sorting and grading @ 5 paise per bag 

(iii) Transportation charges @ 50 paise p'r 


2925-38 

824-62 

3750-00 


(iv) Commission . 

(v) Market fee. 

(vi) Loading and unloading @ 10 paise per 

bag.. 

(vii) Wastage @0-05% on Rs. 3750-00 
(viii) Loss due to driage etc. . 

Nil 

. Nil 

5-00 

18-75 
. Negligible 


Total 

56-25 

1-30 

9. Retailer’s cost price ■ 

10. Retailer’s margin .... 

3806-25 

443-75 

10-40 

11. Price paid by consumers 

. 4250-00 

100-00 





APPENDIX XXIV 
PRICE SPREAD EXAMPLES 

No. 37 Madhya Pradesh 

A consignment of one quintal of onion was sold by a producer from 
Jaijaipur to a wholesaler through commission agent in Bilaspore unregulated 
market (25 Kms.) for sale to consumer through retailer. 


SI. Items 

No. 

Amount 

Rs. Ps. 

Share in the 
paid by price 
the consumer 
(percentage) 

I 2 


3 

4 

1. Net price realised by the producer 

. 

49-90 

64-00 

2. Expenses incurred by the producer : 

(i) Cost of transport from farm to market . 

1-50 


(ii) Market fee . 


Nil 


(iii) Weighment charges/labour charges . 

0-50 


(iv) Octroi/toll . . . 

* ■ • 

Nil 


(v) Loading and unloading 

• ■ * 

Nil 


(vi) Commission @ 20 paise per Rs. 100 

0-10 


(vii) Cold storage rent including insurance 

Nil 


Total 

2-10 

2-50 

3. Price paid by the wholesaler . 


52-00 


4. Expenses incurred by the wholesaler : 

(i) Cost of packing, sewing 

Nil 


(ii) Weighment charges (10 paise per bag of 

40 kgs.) . . . • 'H'l 

0-25 


(iii) Cost of gunny bag and packing (20 paise 
per bag of 40 kgs.) .... 

3-25 


(iv) Unloading and stacking (20 paise per bag 
of 40 Kgs.). 

0-50 


(v) Transportation charges . 

• • • 

0-50 


(vi) Wastage 


Nil 


(vii) Loss 500 gms. @ Re. 1/- per kg. 

0-50 


(viii) Market fee . 

. 

Nil 


(ix) Commisson . 

• 

Nil 


(x) Charity 

• • • 

Nil 
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1 2 


3 

4 

(xi) Godown charges .... 


Nil 


(xii) Incidental expenditure « . 


Nil 


(jdii) Sales Tax @ 5% . 


2-60 


Total 


7-60 

12-70 

5. Wholesaler’s cost price 


59-60 


6. Wholesaler’s margin .... 


7-40 

7-00 

7, Price paid by the retailer to wholesaler 


67-00 


8. Expenses incurred by the retailer : 




(i) Rent. 


Nil 


(ii) Sortingand grading 


Nil 


(iii)Transportation charges 


0-50 


(iv) Commission . . . 


Nil 


(v) Market fee ..... 


Nil 


(vi) Loading and unloading 


Nil 


(vil) Wastage ..... 

• \ 



(viii) Loss due to driage etc . 

. s 

1 *25 


Total 


1-75 

2-30 

9. Retailer’s cost price .... 

, 

68-75 


10. Retailer’s margin .... 


9-25 

11-50 

11. Price paid by consumers . . . 


78-00 

100-00 


PRICE SPREAD EXAMPL ES 

No. 38 Madhya Pradesh 

A consignment of one quinta] of onion wassold bya producer from (Jmaria 
village to a wholesaler through commission agent in Chindwara unregulated 
market (12 Kms.) for sale to consumer through retailer. 


si. 

Items 

Amount Share in the 

NO. 


Rs. Ps. price paid by 



consumer 



(percentage) 

1 

2 

3 4 


1. Net price realised by the producer . . . 62-90 68-80 


2. Expenses incurred by the producer : 

(i) Cost of transport ftom fram to market . 1-50 

(ii) Market fee.Nil 

(iii) Weighment charges .... Nil 

(iv) Octroi/toll.Nil 
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(v) Loading and unloading labour charges . 0-50 


(vi) Commission.0-10 

(vii) Cold storage rent including insurance . Nil 

Total . 2-10 2-25 


3. Price paid by the wholesaler . . • 65-00 

4. Expenses incurred by the wholesaler : 

(i) Cost of packing sewing .... Nil 

(ii) Labour cbarges/weighment charges . 0-25 

(iii) Cost of gunny bag and packing (Bag Rs. 

3 packing 50 paise.) . . . . 3-50 

(iv) Unloading and stacking @ Rs. 0-20 per 

bag of 40 kgs.0-50 

(v) Transportation charges (cartage @50 

paise per bag of 40 kgs.) . . . 1-25 

(vi) Wastage.-j 

(vii) Loss due to driage 500 grms. @Re. 1 per V 0-50 


Nil 

Nil 

Nil 

Nil 

Nil 

3-25 

9-25 10-15 

74-25 

6-75 7-75 

81-00 


Nil 

Nil 

1-50 

Nil 

Nil 

Nil 

0-50 


2-00 


Kg. 

(viii) Market fee 
(ix) Commission 

(x) Charity 

(xi) Godown charges 

(xii) Incidental expenditure 
(xiii) Sales Tax @5% . 


5. Wholesaler’s cost price 

6. Wholesaler’s margin 

7. Price paid by the retailer to wholesaler 

8. Expenses incurred by the retailer : 

(i) Rent • • ■ • • 

(ii) Sorting and grading 

(iii) Transportation charges 

(iv) Commission 

(v) Market fee . 

(vi) Loading and unloading 

(vii) Wastage 

(viii) Loss due to driage etc. . 


J 


Total 


> 


Total 


2-20 
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12 3 4 


9. Retailer’s cost price.83-00 

10. Retailer’s margin. 8-00 8-85 

11. Price paid by consumers .... 91-00 100-00 

PRICE SPREAD EXAMPLES 

No. 39 Madhya Pradesh 


A consignment of one quintal of onion was sold by a producer from 
Mandi Deep village to a wholesaler through commission agent in Bhopal un¬ 
regulated market (10 Kms.) for sale to consumer through retailer. 


SI. Items 

No. 

Amount 
Rs. Ps. 

Share in the 
price paid by 
the consumer 
(percentage) 

' 1 2 

3 

4 

1. Net price realised by the producer . 

67-90 

61-80 

2. Expenses incurred by the producer : 

(i) Cost of transport from farm to market 

(cartage). 

1-50 


(ii) Market fee. 

Nil 


(iii) Weighment charges .... 

Nil 


(iv) Octroi/toll. 

Nil 


(v) Loading and unloading labour charges. 

0-50 


(vi) Commission. 

0-10 


(vii) Cold storage rent including insurance 

Nil 


Total 

2-10 

1-90 

3. Price paid by the wholesaler ... 

70-00 


4. Expenses incurred by the wholesaler : 

(i) Cost of packing, sewing 

Nil 


(ii) Labour charges/weighment charges 

0-30 


(iii) Cost of gunny bag and packing (Bag 

Rs.3-75and packing 75 paise) . . 

4-50 


(iv) Unloadingand stacking40 paise pet bag 

of 40 Kgs. . 

1-00 


(v) Transportation charges 

1-50 


(Vi) Wastage v , 

0-70 


(vii) Loss due to driage / 

(viii) Market fee. 

Nil 


(ix) Commission. 

Nil 


(x) Charity. 

Nil 
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2 


3 4 


(xi) Godown charges 

(xii) Incidental expenditure . 
(xiii) Sales Tax @5% . 


Nil 

Nil 

3-50 


Total 


11-70 


10-64 


5. Wholesaler’s cost price 

6. Wholesaler’s margin 

7. Price paid by the retailer to wholesalei. 

8. Expensesincuired by the retailer : 

(i) Rent. 

(ii) Sorting and grading . 

(iii) Transportation charges 

(iv) Commission 

(v) Market fee . 

(vi) Loading and unloading 

(vii) Wastage .... 

(viii) Loss due to dtiage etc., 1 kg. @0-90 paise 


per kg. 


9. Retailer’s cost price 

10. Retailer’s margin 

11. Price paid by consumers 




Total 


81-70 

10-50 

92-00 

Nil 

Nil 

2-50 

Nil 

Nil 

Nil 

0-90 


3-40 


95-40 

14-60 

110-00 


9-36 


3-00 


13-30 

100 - 00 - 





APPENDIX XXV 
PRICE SPREAD EXAMPL ES 

^°‘ Haryana 

A consignment of 1 quintal of Deshi onion was sold by a producer from 
Babail village in the village itself to the agent of a wholesaler from Paripat 
regulated market (8 Kms). It was further sold to wholesaler-c«w-commission 
agent in Amritsar regulated market (358 Kms.) for sale to consumer throunh 
retailer. ® 


SJ. Items Amount Share in the 

Rs. Ps. price paid by 
the consumer 
(percentage) 


1 . Net price realised by the producer 

2. Expenses incurred by the producer : 

(i) Cost of tiansport from farm to market 

(ii) Market fee .... 

(hi) Weighment charges . 

(iv) Octroi/toll .... 

(v) Loading and unloading 

(vi) Commission .... 

(vii) Cold storage rent including insurance 

3. Price paid by the wholesaler 

4. Expenses incurred by the wholesaler : 

(i) Cost of packing, sewing 

(ii) labour charges (sorting) 

(iii) Cost of gunny bag 

(iv) Unloading and stacking 

(v) Transportation charges 

(vi) Wastage 5 % .... 

(vii) Loss due to driage 10% 

(viii) Market fee 4% (2% at Panipat -t- 2% 
Amritsar). 

(ix) Commission .... 

(x) Charity. 

(xi) Godown charges .... 

(xii) Incidental expenditure 


0-70 

1-00 

7-50 

0-50 

( 11 - 00 ) 

3-00 

6-00 
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5. Wholesaler's cost price 

6. Wholesaler’s margin 

7. Price paid by the retailer to wholesaler * 

8. Expenses incurred by the retailer : 

(i) Rent. 

(ii) Sorting and grading 

(iii) Transportation charges 

(iv) Commission 

(v) Market fee ... 

(vi) Loading and unloading . 

(vii) Wastage . . -> 

(viii) Loss due to driage etc. J 


9. Retailer’s cost price 

10. Retailer’s margin 

11. Price paid by consumers 


3 

4 

105-00 

20-00 

125-00 

13-30 

0-20 

0-50 

1-00 

Nil 

Nil 

0-25 


2-50 


4-45 

3-00 

129-45 

20-55 

150-00 

13-70 

100-00 


PRICE SPREAD EXAMPL ES 

No. 41 Har r a 

A consignment of 1 quintal of Deshionion was sold by a prcducer from 
Risulu village in the village itself to the agent of a wholesaler from Panipat 
regulated market (3 Kms.). It was further sold to wholesaler-cum-commission 
agent in Jammu unregulated market (496 Kms.) for sale to consumer through 
retailer. ___ 

77* Items Amount Share in the 

^ ItemS Rs. Ps. price paid by 

^ ‘ the consumer 

(percentage) 


1. Net price realised by the producer 


60-00 37-50 


2. Expenses incurred by the producer : 

(i) Cost of transport from farm to market 

(ii) Market fee 

(iii) Weighment charges . 

(iv) Octroi/toll 

(v) Loading and unloading 

(vi) Commission 

(vii) Cald storage rent including Insurance . J 








122 


1 2 


3 

4 

3. Price paid by the wholesaler 

• 

60-00 


4. Expenses incurred by the wholesaler : 

(i) Cost of packing, sewing 

. 

0-70 


(ii) Labour charges, (sorting) 

• 

1-00 


(iii) Cost of gunny bag 


7-50 


(iv) Unloading and stacking 


0-50 


(v) Transportation charges 


(12-00) 

7-50 

(vi) Wastage @5% 


3-00 


(vii) Loss due to driage 10% 


6-00 


(viii) Market fee 2 % 


1-20 


(ix) Commission .... 


8-90 


(x) Charity. 


0-50 


(xi) Godown charges 


3-50 


(xii) Incidental expenditure . 


3-25 


(xiii) Octroi. 


1-95 


Totai . 

_ 

38-00 

23-80' 

5. Wholesaler’s cost price 

. 

110-00 


6. Wholesaler’s margin .... 

• 

20-00 

12-50 

7. Price paidjby the retailer to'wholesaler . 

• 

130-00 


8. Expenses incurred by the retailer : 

(i) Rent. 


0-25 


(ii) Sorting and grading 


0-50 


(iii) T ransportation charges 


1-50 


(iv) Commission .... 


2- 50 


(v) Market fee. 


Nil 


(vi) Loading and unloading 


0-25 


(vii) Wastage . . 


2-60 


(viii) Loss due to driage etc. J 

Total . 

-- 

7-60 

4-70 

9. Retailer’s cost price • 

- 

137-60 


10. Retailer’s margin,* 

- 

22-40 

14-00 

11. Price paid by consumers [ 

• 

160-00 

100-00 
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PRICE SPREAD EXAMPLES 

No. 42 Ha ryana 

A consignment of 1 quintal of Deshi onion was sold by a producer from 
Ugrakheri village in the village itself to the agent of a wholesaler from Panipat 
regulated market (3 Kms.). It was further sold to retailer in Panipat for sale to 
consumer. 


Items 

SI. 

No. 

Amount Share in the 

Rs. Ps. price paid by 
the consumer 
(percentage) 

1 2 

3 4 

1. Net price realised by the producer 

60•00 60-00 

2. Expenses incurred by the producer : 


(i) Cost of transport from farm to market 

(ii) Market fee . . . , 


(iii) Weighment charges .... 


(iv) Octroi/toll. 

L Nil 

(v) Loadingand unloading 


(vi) Commission. 


(vii) Cold storage rent including Insurance 


3. Price paid b> the wholesaler 

60-00 

4. Expenses incurred by the wholesaler : 


(i) Cost of packing, sewing 

0-70 

(ii) Labour charges,(sorting) . 

1 -00 

<iii) Cost of gunny bag .... 

7-50 

(iv) Unloading and stacking 

0-25 

(v) Transportation charges . . 

1 -00 

(vi) Wastage @2%. 

1 -20 

(vii) Loss due to driage @3 % 

1-80 

(viii) Market fee @2 % 

1-20 

(ix) Commission @4% . . . . 

2-40 

(x) Charity. 

Nil 

(xi) Godown charges .... 

Nil 

(xii) Incidental expenditure 

0-95 

Total . 

18-00 18-00 

5. Wholesaler’s cost price 

78-00 

6. Wholesaler’s margin .... 

7-00 7-00 

7. Price paid by the retailer to wholesaler 

85-00 


9-279 AM A / Faridabad/ 83 
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J__2_ 

8. Expenses incurred by the retailer I 


(i) Rent. 

0-20 


(ii) Sorting and grading 

0-50 


(iii) Transportation charges . 

1-00 


(iv) Commission . 

. Nil 


(v) Market fee. 

Nil 


(vi) Loading and unloading 

. 0-25 


(vii) Wastage. 

(viii) Loss due to driage etc. 2% . 

:} wo 


Total . 

3-65 

3-65 

9. Retailer’s cost price .... 

. 88-65 


10. Retailer’s margin • 

11-35 

11-35 

11. Price paid by consumers 

. 100-00 

100-00 


PRICE SPREAD EXAMPLES 


No. 43 


Haryana 


A consignment of 1 quintal of Deshi onion was sold by a producer from 
d q.i,. Garhi village through a commission agent in Sonera t regulated market 
to awSlesaler in Delhi fegulated market (Aradpur-36 Kms.) for sale to 


consumer through retailer, 
"ci Items 


Amount Share in the 
Rs. Ps. price paid by 
the consumer 
(percentage) 


1. Net price realised by the producer 

2. Expenses incurred by the producer : 

(i) Cost of transport from farm to market 

(ii) Market fee. 

(iii) Weigbment charges 

(iv) Octroi/toll. 

(v) Loading and unloading 

(vi) Commission • 

(vii) Cold storage rent including Insurance 

Total . 








125 


1 2 


3 

4 

3. Price paid by the wholesaler . 

. 

40-00 


4. Expenses incurred by the wholesaler : 




(i) Cost of packing, sewing 

• l 

0-50 


(ii) Labour charges .... 

. / 



(iii) Cost of gunny bag . . • 


7-50 


(iv) Unloading and stacking 


0-50 


(v) Transportation charges . 


(3-00) 

4-00 

(vi) Wastage @1 % 


0-40 


(vii) Los* due to driage @2 % 


0-80 


(viii) Market fee @2% 


1-20 


(ix) Commission .... 


1-20 


(x) Charity. 


Nil 


(xi) Godown charges 


Nil 


(xii) In cidenta 1 e xpenditure . 


0-90 


Total . 

. . __ 

13-00 

16-00 

5. Wholesaler’s cost price 


56-00 


6. Wholesaler’s margin .... 


4-00 

5-00 

7. Price paid by the retailer to wholesaler 


60-00 


8. Expenses incurred by the retailer t 




(i) Rent. 


0-25 


(ii) Sorting and grading 


0-50 


(iii) Transportation charges 


1-50 


(iv) Commission .... 


3-00 


(v) Market fee . 


0-60 


(vi) Loading and unloading 


0-50 


(vii) Wastage. 

• > 

1-25 


(viii) Loss due to driage etc. . 

. / 



Total . 

•_ 

7-60 

9-50 

9. Retailer’s cost price .... 


67-60 


10. Retailer’s margin .... 


12-40 

15-50 

11. Price paid by consumers ... 

• 

80-00 

100-00 
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PRICE SPREAD EXAMPLES 


N 0 , 44 Haryana 

A consignment of 1 quintal of Deshi onion was sold by a producer from 
Tikola village in Sonepat ^regulated t market ; (15 Kms.) to a retailer, who 
further~sold it to consumer. 


Si. Items 

No. 


Amount Share in the 

R$. Ps. price paid by 
the consumer 
(percentage) 

1 2 


3 

4 

1. Net price realised by the producer . 

• 

37-05 

62-00 


2. Expenses in cuired by the producer : 

(i) Cost of transport from farm to market 

(ii) Market fee. 

(iii) Weighment charges 

tiv) Octroi/toll. 

(v) Loadingand unloading 

(vi) Commission • 

(vii) Cold storage rent includinginsurance 

Total . 

3. Price paid by the wholesaler 

4. Expenses incuried by the wholesaler : 

(i) Cost of packing, sewing 

(ii) Labour charges 

(iii) Cost of gunny bag 

(iv) Unloading and stacking 

(v) Transportation charges . 

(Vi) Wastage. 

(vii) Loss due to driage 
(viii) Market fee . 

(ix) Commission .... 

(x) Charity. 

(xi) Godown charges 

(xii) Incidental expenditure . 


2-00 

Nil 

Nil 

0-70 

0-25 

Nil 

Nil 

2-95 5-00 


1 


| Sold directly to the 
l retailer. 


5. Wholesaler’s cost price ^ g 0 |d directly to the retailer. 

6. Wholeasaler’s margin / 

7. Price paid by the retailer to producer . . 40-00 


8 . Expenses incurred by the retailer : 

(i) Rent . 

(ii) Sorting and grading 
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1 2 

3 

4 

(iii) Transportation charges 

1-60 


(tv) Commission. 

1-60 


(v) Market fee. 

0-80 


(vi) Loading and unloading 

0-25 


(vii) Wastage ...... 

0-80 


(viii) Loss due to driage etc. 

1-20 


Total . 

6-85 

11-00 

9. Retailer’s cost price. 

46-85 


10 . Retailer’s margin ..... 

13-15 

22-00 

11 . Price paid by consumers 

60-00 

100-00 


PRICE SPREAD EXAMPLES 

No. 45 Haryana 


A consignment of I quintal of Deshi onion was sold by a producer from 
Badhram village through a commissicn agent to a wholesaler in Palwal re¬ 
gulated market (11 Kms.)for sale to consumer through retailer. 


Items 

si. 

No. 

Amount Share in the 

Rs. Ps. price paid by 
the consumer 
(percentage) 

1 2 

3 

4 

1. Net price realised by the producer 

2. Expenses incurred by the producer : 

(i) Cost of transport from farm to market 

(ii) Market fee. 

(iii) Weighment charges 

(iv) Octroi/toll. 

(y) Loading and unloading 

(vi) Commission .... 

(vii) Cold storage rent including insurance 

. 46-05 

3-00 

Nil 

Nil 

0-70 

0-25 

Nil 

Nil 

54-10 

Total . 

3-95 

4-70 

3. Price paid by the wholesaler . 

50-00 


4. Expenses incurred by the wholesaler : 

(i) Cost of packing, sewin g » 

(ii) Labour charges . / 

. 0-50 
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1 2 


3 

4 

(iii) Cost of gunny bag 


7-50 


(iv) Unloading and stacking 


Nil 


(v) Transportation charges 


Nil 


(vi) Wastage @1 % 


0-50 


(vii) Loss due to driage @2 % 


1-00 


(viii) Market fee @2 % 


1-00 


(ix) Commission @4% 


2-00 


(x) Charity .... 


Nil 


(xi) Godown Charges 


Nil 


(xii) Incidental expenditure . 


0-50 


Total 


13-00 

15-30 

5. Wholesaler’s cost price 

• 

63-00 


6 . Wholesaler’s margin 

• 

7-00 

8-20 

7. Price paid by the retailer to wholesaler 

8 . Expenses incurred by the retailer : 

• 

70-00 


(i) Rent. 

• 

0-20 


(ii) Sorting and grading 

• 

0-50 


(iii) Transportation charges . 

* 

1-50 


(iv) Commission 


Nil 


(v) Market fee . 


Nil 


(vi) Loading and unloading 

(vii) Wastage . 


0-25 


(viii) Loss due to driage etc. 2 % . 


/ 1-40 


Total 

• 

3-85 

4-50 

9. Retailer’s cost price 

• 

73-85 


10. Retailer’s margin 

• 

11*15 

13-20 

11. Price paid by consumers 

• 

85-00 

100-00 







APPENDIX XXVI 
PRICE SPREAD EXAMPLES 

N 0 . 46 West Bengal 

A consignment of 100 quintal* of onion was sold by a producer from 
Raiarampur village through a commission agent to a wholesaler in Lalgola 
unregulated market. The contignment was further sold to a wholesaler-cum 
commission agent at Calcutta unregulated market (252 Kms.) for sale to 
consumer through retailer. 


SI. 

No. 

Items 


Amount Share in the 

Rs. Ps. price paid by 
the consumer 
(percentage) 

1 

2 


3 

4 

1 . Net price realised by the producer 

. 

. 23064-00 

61-90 


2. Expenses incurred by the producer : 


(i) Cost of transport from farm to market . 

250-00 


(ii) Cutting and carrying from field to house 
and sorting (2 Kms. @ Rs. 3-12 per qtl.) 

312-00 


(iii) Weighment charges, filling of bags and 
stitehing. 

62-00 


(iv) Octroi/toll. 

Nil 


(v) Loading and unloading 

Nil 


(vi) Commission @62 paise pet qil. 

62-00 


(vii) Cold storage rent includinglnsurance 

Nil 


Total . 

686-00 

1-90 

3. Price paid by the wholesaler . Si 

23750-00 


4. Expenses incurred by the wholesaler : 

(i) Cost of packing.sewing, Sutli andloading 
into truck @ 32 paise per bag 

64-00 


(ii) Labour charges. 

Nil 


(iii) Cost of gunny bag @ Rs. 1 • 50 per piece 

300-00 


(iv) Unloading and stacking @ 20 paise per 
bag. 

40-00 


(v) Transportation charges by truck 252 Kms. 
Lalgola to Calcutta .... 

(600-00) 

2-50 

(vi) Wastage and loss in transit @ lKg. per 
quintal. 

237-50 


(vii) Loss due to driage . . • • 

Nil 


(viii) Market fee ..... 

Nil 
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1 2 

3 4 

(ix) Commission. 

1782-00 

(x) Charity. 

Nil 

(xi) Godown charges. 

Nil 

(xii) Incidentalexpenditure .... 

Nil 

(xiii) Brokerage and cost of weighment @ Rs. 


1-87 per qtl. . 

187-00 

Total . 

2610-50 

5. Wholesaler’s cost price .... 

26960-50 

6 . Wholesaler’s margin. 

5214-50 14-00 

7. Price paid by the Retailer to wholesaler @ R-,. 


325 perq tl. for 99 quintals in 200 bags . 

32175-00 

8 . Expenses incurred by the retailer : 


(i) Rent and Market fee etc. @ 50 paise per 


bag. 

100-00 

(ii) Sorting and grading @ 10 paise per bag . 

20-00 

(iii) Transportation charges @ 50 paise per 


bag . . 

100-00 

(iv) Commission. 

Nil 

(v) Market fee. 

Nil 

(vi) Loading and unloading @ 40 paise per 


bag. 

80-00 

(vii) Wastage & retailing loss (69 Kgs. approx.) 


@ Rs. 3-22 per Kg. approx. 

221-75 

(viii) Loss due to driage etc. 

Nil 

Total . 

521-75 1-40 

9. Retailer’s cost price. 

3269 6-75 

10. Retailei’s margin 

4543-25 12-20 

11. Price paid by consumers . 

37240-00 100-00 

PRICE SPREAD EXAMPLES 

No. 47 

West Bengal 

A consignment of 4 quintals of onion was sold by a producer from Teghor 

Koyal Para village through a commission agent to a wholesaler in Lalsol* 

market (23 Kms.) for sale to consumer through retailer. 

Items 

Amount Share in the 

SI. 

Rs. Ps. price paid by 

No. 

the consumer 


(percentage) 

1 2 

3 4 


1. Net price realised by the producer . . . 953.04 67.90 

2. Expenses incurred by the producer : 


(i) Cost of transport from farm to market . 30.00 
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l 


2 


3 


(ii) Cutting, cleaing and sorting @Rs. 3 per 

qtl. .12.00 

(iii) Weighment charges, filling, stitching 

@ Rs. 0.62 per qtl.2.48 

(iv) Octroi/toll. 

(v) Loading and unloading 

(vi) Commission (Amal dari) @Rs. 0.62 per 

qtl. 248 

(vii) Cold Storage rent including Insurance . Nil 

Total . . 46.96 


4 


3.40 


3. Price paid by the wholesaler .... 1000.00 

4. Expenses incurred by the wholesaler : 


(i) Cost ot packing, sewing, sutli unloading 
and stacking @17 paise per bag 

1.36 

(ii) labour charges . 

Nil 

(iii) Cost of gunny bag @Rs. 1.50 per bag . 

12.00 

(iv) Unloading and stacking 

Nil 

(v) Transportation charges .... 

Nil 

(vi) Wastage. 

Nil 

(vii) Loss due to driage .... 

10.00 

(viii) Market tee. 

Nil 

(ix) Commission. 

Nil 

(x) Charity . . Fj ) * 

Nil 

(xi) Godown charges @50 ps. per bag 

4.00 

(xii) Incidental expenditure .... 

Nil 

(xiii) Brokerage and cost of weighment @Rs. 
1.87 per qtl . 

7.48 

Total . 

34.84 

5. Wholesaler’s cost price .... 

1034.84 

6. Wholesaler’s margin . . . ♦ 

113.56 

7. Price paid by the retailer to wholesaler 

1148.40 

8 . Expenses incurred by the retailer : 

(i) Rent 

Nil 

(ii) Sorting and grading @25 paise per bag . 

2.00 

(iii) Transportation charges @Rs. 0.15 
per bag by cooli . 

1.20 

(iv) Commission . 

Nil 

W) Market fee @25 paise per bag 

2.00 

(vi) Loading and unloading 

Nil 
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2.50 


8.10 
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1 2 

3 

4 

(vii) Wastage and retailing loss i Kg. per bag 
of 50 Kgs. 

(viii) Loss due to driage etc. 

(ix) Incidental expenses @ 50 paise per bag . 

11.60 

Nil 

4.00 


Total . 

20.80 

1.50 

9. Retailer’s cost price. 

10. Retailer’s margin. 

11. Price paid by consumers .... 

1169.20 

233.60 

1402.80 

16.60 

100.00 

PRICE SPREAD EXAMPLES 

No - 48 West Bertgla 

A consignment of 1.5 quintals of onion was sold by a producer from 
Latihar Para village through commission agent to a wholesaler in Koley market 
.(Calcutta unregulated market) (202 Kms.) for sale to consumer through retailer. 

. Items 

SI. 

No. 

Amount 
Rs. Ps. 

Share in the 
price paid by 
the consumer 
(percentage) 

1 2 

3 

4 


1. Net price realised by the producer . . . 419.32 

2. Expenses incurred by the producer : 

(i) Cost of transport from farm to market . 19.80 

(ii) Cutting, cleaning and sorting @Rs. 3.25 

per qtl.4.88 

(iii) Weighment charges, filling and stitching 

@50 paise per bag . . . . 1 50 

(iv) Octroi/toll ..Nil 

(v) Loading and unloading . . . Nil 

(vi) Commission ..... Nil 

(vii) Cold storage rent including insurance . Nil 

(viii) Cost of gunny bags @ Rs. 1.50 per bag . 4.50 


60.40 


Total . 

30.68 

3. Price paid by the wholesaler . 

450.00 

4. Expenses incurred by the wholesaler : • 


(i) Cost of packing, sewing 

Nil 

(ii) Labour charges .... 

Nil 

(iii) Cost of gunny bag ... 

Nil 
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(iv) Unloading and stacking 

(v) Transportation charges . 

(vi) Wastage. 

(vii) Loss due to driage @1/2 Kg. per bag 
(viii) Market fee @50 paise per bag 

(ix) Commission .... 

(x) Charity. 

(xi) Godown charges 

(xii) Incidental expenditure . 


Nil 

Nil 

Nil 

4.50 

1.50 
Nil 
Nil 
Nil 
Nil 


Toial . 

6.00 

0.90 

5. Wholesaler’s cost price .... 

456.00 


6 . Wholesaler’s margin. 

100.87 

14.50 

7. Price paid by the retailer to wholesaler @Rs. 

556.87 


375 per 100 Kg. for 148.59 Kg. . 


8 . Expenses incurred by the retailer : 



(i) Rent. 

Nil 


(ii) Sorting and grading @20 paise per bag . 

0.75 


(iii) Transportation charges @ 20 paise per 

0.60 


bag by cooli. 


(iv) Commission. 

Nil 


(v) Market fee @30 paise per bag 

0.90 


(vi) Loading and unloading . . 

Nil 


(vii) Wastage and retailing loss @1 Kg. per bag 

11.25 


(viii) Loss due to driage etc. 

Nil 


(ix) Weigbment charge @6 paise per bag 

0.18 


(x) Miscellaneous expenses .... 

1.50 


Total . 

15.18 

2.20 

9. Retailer’s cost price. 

572.05 


10. Retailer’s margin 

123.70 

17.80 

11. Price paid by consumers .... 

695.75 

100.00 



APPENDIX XXVII 
PRICE SPREAD EXAMPLES 


No. 49 


Pondicherry 


A consignment of 75 quintals of Mutlore onion was sold by a producer 
from Thangaithittu village in the village itself to an agent of a wholesaler who 
further sold it to an exporter in Madras unregulated market (160 Kms.) for 
export to Singapore through NAFED. 


SI. Items 

No. 


Amount 
Rs. Ps. 

Share in the 
price paid by 
the consumer 
(percentage) 

1 2 


3 

4 

1. Net price realised by the producer 

. 

. 5000.00 

32.47 


2. Expenses incurred by the producer : 

(i) Cost of transport from farm to market 

(ii) Market fee. 

(iii) Weighment charges 

(iv) Octroi/toll , . 

(v) Loading and unloading 

(vi) Commission .... 

(vii) Cold storage rent including insurance 

3. Price paid by the wholesaler (Rs. 50.00 

bag of 75 Kgs.) .... 

4. Expenses incurred by the wholesaler : 

(i) Cost of packing, sewing . 

(ii) Labour charges including loading . 

(iii) Cost of gunny bag ... 

(iv) Unloading and stacking . . 

(v) Transportation charges by truck 
Madras (160 Kms.) 


per 


to 


(.vi) Wastage ...... 

(vii) Loss due to driage 75 Kgs. 

(viii) Market fee (directly taken from field to 
Madras) ...... 

(Lx) Commission • • • » . 

(x) Charity ...... 


(.Nil, as the produce was 
f sold in the field itself. 


5000.00 

24.75 
22.50 

Nil 

40.00 

(420.00) 2.73 

Nil 
50.00 

Nil 

99.75 
Nil 
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1 2 


3 

4 

<xi) Godown charges 

• • 

Nil 


(xii) Incidental expenditure (Phone) 

• • 

15.00 


(xiii) Cost of transporting the gunny 
Madras after unloading 

bags to 

7.00 


Total 

• 

259.00 

1.68 

5. Wholesaler’s cost price 


5679.00 


6 . Wholesaler’s margin 

• ♦ 

558.00 

3.62 

7. Price paid by the exporter to wholesaler (7425 
Kgs. or 99 bags of 75 Kgs. each, Rs. 63 
per bag). 

6237.00 


8 . Expenses incurred by the exporter : 




(i) Rent. 

. 

, 107.30 


(ii) Labour charges (cleaning) 

loll ' 

88.80 


(iii) Cost of packing . 

W * 

109.30 


(iv) Cost of bamboo baskets, 500 
14 Kgs. per basket 

baskets 

700.00 


(v) Cost ot gunny, thread and paint 


203.70 


(vi) Charity .... 

« • 

5.00 


(vii) Wastage 350 Kgs. 

• « 

294.00 


(viii) Loss due to driage etc. 75 Kgs. 

* • 

63.00 


(ix) Grading charges @10 paise per 25 Kgs. . 

28.00 


(x) Freight, insurance, customs, labour dues, 
forwarding expenses including loading 
and unloading. 

4480.00 


(xi) Transport to port 

♦ ♦ 

75.00 


(xii) Other expenses . . . 

♦ • 

35.00 


(xiii) Share to NAFED 5% . 


770.00 


Total 

• 

6959.10 

45.19 

9. Expoiter’s cost price 

• • 

13196.10 


10. Exporter’s margin 

• • 

2203.90 

14.31 

11. Price paid by the foreign buyer of Singapore 
for 7 tonnes @ Rs. 2200 per tonne 

15400.00 

100.00 
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PRICE SPREAD EXAMPLES 


Pondicherry 


No. 50 

A consignment of 1.5 quintals ol Kar or.ioji was sold by a producer 
from Tengaithittu village in the village itself to a wholesaler who sold it 
in Pondicherry regulated market (6 Kms.) for sale to consumer through 


retailer. 



SI. Items 

Amount 

Share in the 

No. 

Rs. Ps. £ price paid by 
the consumer 
(percentage) 

1 2 

3 

4 

1 . Net price realised by the producer 

155.50 

72.40 

2. Expenses incurred by the producer : 

(i) Cost of transport from larm to house 

4.50 

1 

I 

(ii) Market fee . . . ...... . 

Nil 

(iii) Weighment charges .... 

Nil 

1 

j The produce 

(iv) Octroi/toll. 

Nil 

Iwas sold in 

(v) Loading and unloading 

Nil 

[ the house 

i itself. 

1 

t,vi) Commission. 

Nil 

(vii) Cold storage rent including insurance 

Nil 

J 

Total . 

4.50 

2.10 

3. Price paid by the wholesaler .... 

160.00 


4. Expenses incurred by the wholesaler : 

(i) Cost of packing, sewing 

0.20 


(ii) Labour charges , 

Nil 


(iii) Cost of gunny bag (own bag) 

Nil 


t,tv) Unloading and stacking 

Nil 


(v) Transportation charges (sold in the 

Nil 


market itself) ..... 


(vi) Wastage. 

Nil 


(vii) Loss due to driags .... 

Nil 


(viii) Market fee ...... 

0.80 


(ix) Commission. 

Nil 


(x) Charity. 

Nil 


(xi) Godown charges .... 

Nil 


(xii) Incidentaexpenditure .... 

Nil 


Total . 

1.00 

0.40 

5. Wholesaler’s cost price .... 

161.00 


6 . Wholesaler’s margin. 

26.50 

12.60 


7. Price paid by the retailer to wholesaler @Rs. 
1.25 per Kgs. 


187.50 
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1 2 


3 

4 

8. Expenses incurred by the retailer : 

(i) Rent. 


0.25 


(ii) Sorting and grading 


1.00 


(iii) Transportation charges . 


1.00 


(iv) Commission .... 


Nil 


tv) Market fee. 


Nil 


(vi) Loading and unloading (included 
transportation charges) . 

in 



(vii) Wastage 5 Kgs. 


6.25 


(viii) Loss due to driage etc. 2 Kgs. 


2.50 


Total . 


11.00 

5.10 

9. Retailer’s cost price .... 

• 

198.50 


10. Retailer’s margin .... 

* 

16.00 

7.40 

11. Price paid by consumers (@Rs. 1.50 per Kg. 
for 143 Kgs.). 

214.50 

100.00 


PRICE SPREAD EXAMPLES 

Pondicherry 

A consignment of 15 quintals of Mutlore onion was sold by a producer 
from Thengtithittu village in the village itself to an agent of a wholesale who 
further said it to an exporter in Nagapattinam unregulated market (155 Kms ) 
for export to Singapore through NAFED. 


SI. Items 

No. 


Amount 

Share in the 
price paid by- 
the consumer 
(percentage) 


Rs. Ps. 

1 2 


3 

4 

1. Net price realised by the producer 

. 

. 880-00 

31-43 


2. Expenses incurred by the producer : 


(i) Cost of transport from farm to house 

(ii) Market fee .... 

(iii) Weighment charges 

(iv) Octroi/toll . . . 

(v) Loading and unloading 

(vi) Commission . . . 

(vii) Cold storage rent including insurance 


20-00 0-71' 


1 


I Nil, the produce was soldi 
fin the house itself. 


J 


3. Price paid by the wholesaler @ Rs. 45 per bag. 


900-00 
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1 


2 


3 


4. Expenses incurred by the wholesaler : 

(i) Cost of packing, sewing, weighing . 4-95 

(ii) Labour charges including loading . . 4-50 

(iii) Cost of gunny bag (own bag got back Nil 

after unloading). 

(iv) Unloading and stacking . . . 8-00 

(v) Transportation chargestiuck to Naga- 

pattinam (155 Kms.) . . . (60-00) 

(vi) Wastage.Nil 

(vii) Loss due to driage 15 Kgs. . . 9-00 

(viii) Market fee (directly taken from the 

fermer’s house to Nagapattinam) . Nil 

(ix) Commission.19-95 

(x) Charity.Nil 

(xi) Godown charges. .... Nil 

(xii) Incidental expenditure . , . 3-00 

,(xiii) Cost of transporting the gunny bags to 

Madras after unloading . . . 1-40 

Total . . 50-80 

5. 'Wholesaler’s cost price .... 1010-80 

6. Wholesaler’s margin.177-20 

7. ‘Price paid by theexporter to wholesaler . . 1188-60 

,-8. Expenses incurred by the exporter : 

(i) Rent.21-75 

(ii) Sorting and grading @ 10 paise per 25 kgs. 5-00 

(iii) Labour charges for^cleaning . . 18-00 

(iv) Cost of packing.23-43 

(v) Cost of bamboo basket 100 baskets of 

14 Kgs. 14.00 

(vi) Cost of gunny, thread and paint . . 43-65 

(vii) Wastage 70 Kgs. . . . . 56-00 

.(viii) Loss due to driage etc. 15 Kgs. . . 12-00 

(ix) Charity.1-06 

(x) Freight, insurance, customs, labour dues, 
forwarding expenses including loading 

and unloading .... 960-00 


2-14 * 


1-82 


6-33 
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1 


2 


3 4 


(xi) Transport to port 

(xii) Other expenses . 
(xiii) Share to NAFED 5% 


38-00 

7.50 

140-00 


Total . 1340.99 


47-89 


9. Exporter’s cost price . . . . 

10. Exporter’s margin . . . 

11. Price paid by foreign buyer of Singapore 


2528-99 

271-01 9-68 

2800-00 100-00 


APPENDIX XXVIII 
PRICE SPREAD EXAMPLES 

No. 52 Rajasthan 

A co tsignnnnt of 10 quintals of Red Onion was sold by a producer 
fron Khairthal village to a wholesaler in the Khairthal regulated market 
from where it was taken to Jaipur (187 Kms) for sale to consumer through 
retailer. 


SI. Items 

No. 


Amount 
Rs. Ps. 

Share in the 
price paid by 
the consumer 
(percentage)] 

I 2 


3 

4 

1. Net price realised by the producer 


65-00 

59.90 

2. Expenses incurred by the producer : 




(i) Cost of transport from farm to market 

3-00 


(ii) Market fee 


Nil 


(iii) Weighment charges 


Nil 


(iv) Octroi/toll . . . 


4-00 


(v) Loading and unloading 


Nil 


(vi) Commission 


Nil 


(vii) Cold storage rent includinginsurance 

Nil 


Total 

7-00 

6-30 

3. Price paid by the wholesaler 

. 

. 72-00 


4. Expen ses incurred by the wholesaler : 




(i) Cost of packing, sewing 


0-50 


(ii) Labour charges . 


1-00 


(iii) Cost of gunny bag 


7-00 


(iv) Unloadingand stacking 


0-50 


(v) Transportation charges 


(6-00) 

5-40 

(vi) Wastage .... 


•T 


(vii) Loss due to driage 


./ °‘ 50 


(viii) Market fee ... 


0-72 


(ix) Commission 


2-88 


(x) Charity .... 


Nil 


(xi) Godown charges. 


Nil 


(xii) Incidental expenditure 

* 

Nil 


Total 

13-10 

11-80 


140 
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1 2 


3 

4 

5. Wholesaler’s cost price 

• • • 

91-10 


6. Wholesaler’s margin . 

• ■ • 

3-70 

3-30 

7. Price paid by the retailer to wholesaler . 

94-80 


8. Expenses incurred by the retailer 
(i) Rent .... 


2-00 


(ii) Sorting and grading . 


.. 


(iii) Transportation charges 


3-00 


(iv) Commission 


3-80 


(v) Market fee 


0-95 


(vi) Loading and unloading 


0-60 


(vii) Wastage 

*1 

0- 60 


(viii) Loss due to driage etc. 

• • ■/ 
Totai, . 

10-95 

9-70 

9. Retailer’s cost price 

• • 

105-75 


10. Retailer’s margin 


4-25 

3-60 

31. Price paid by the consumers 


110-00 

100-00 




PRICE SPREAD EXAMPLES 


No. 53 Rajastha n 

A consignment of 1 quintal of Red onion was sold by a producer 
in Jaipur to a wholesaler in the Jaipur regulated market from where it was 
taken to Sriganganagar (661 Kms.) for sale to consumer through retailer. 


Amount Share in 


SI. 

No. 


Items 


Rs. Ps. price paid by 
the consumer 
(percentage) 



1. Net price realised by the producer . . . 108-00 67-50 


2. Expenses incurred by the producer : 


(i) Cost of transport from farm to market 


3-00 

(ii) Market fee .... 


Nil 

(iii) Weighment charges 


Nil 

(iv) Octroi/toll .... 


4-00 

(v) loading and unloading 


Nil 

(vi) Commission .... 


Nil 

(vii) Cold storage rent includinginsurance 


Nil 

Total 


7-00 

Price paid by the wholesaler 

Expenses incurred by the wholesaler : 


115-00 

(i) Cost of packing, sewing 


0-50 

(ii) Labour charges .... 


1-00 

(iii) Cost of gunny bag 


8-00 

(iv) Unloading and stacking 


1-50 

(v) Transportation charges 


(6-00) 

(vi) Wastage. 

(vii) Loss due to driage 

. 1 
. J 

» 0-75 

(viii) Market fee .... 


1-15 

(ix) Commission .... 


4-60 

(x) Charity. 


Nil 

(xi) Godown charges 


Nil 

(xii) Incidental expenditure 

• 

Nil 


4-38 


3-75 


Total 


17-50 
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1 2 



3 

4 

5. Wholesaler’s cost price 

. 


138.50 


6. Wholselaler’s margin 

- 


4.15 

2.59 

7. Price paid by the retailer to wholesaler 


142.65 


8. Expenses incurred by the retailer : 




(i) Rent 



2.00 


(ii) Sorting and grading . 



Nil 


(iii) Transportation charges 



3.00 


(iv) Commission 



5.72 


(v) Market fee. 



1.43 


(vi) Loading and unloading 



0.50 


(vii) Wastage 





(viii) Loss due to driage etc. 


. ) 

U. 5U 



Total 


13.15 

8.22: 

9. Retailer’s cost price . 

„ . 


155.80 


10. Retailer’s margin 

• 


4.20 

2.62 

11. Price paid by consumers 

. « 


160.00 

100.00. 





PRICE SPREAD EXAMPLES 

No. 54 Rajasthan 


A consignment of 1 quintal of Red onion was sold by a producer from 
Kh'rthal village to a wholesaler in Kairthal regulated market from where it was 
taken to Ajmer (313 Kms.) for sale to consumer through retailer. _ 


SI. Items 

No. 

Amount 

Rs. Ps. 

Share in the 
price paid by 
the consumer 
(percentage) 

1 2 

3 

4 

1. Net price realised by the producer 

108.00 

64.28 

2. Expenses incurred by the producer : 

(i) Cost of transport from farm to market . 

3.50 


(ii) Market fee. 

Nil 


(iii) Weighment charges .... 

Nil 


(iv) Octroi/toll. 

4.00 


(v) Loading and unloading 

Nil 


<vi) Commission ..... 

Nil 


(vii) Cold storage rent including insurance . 

Nil 


Total 

7.50 

4.47 

3. Price paid by the wholesaler. 

115.50 


4. Expenses incurred by the wholesaler : 

(i) Cost of packing, sewing 

0.00 


(ii) Labour charges. 

1.C0 


(iii) Cost of gunny bag ,. 

7.00 


(iv) Unloading and stacking 

1.50 

4.17 

(v) Transportation charges 

(7.00) 

(vi) Wastage. 

\ 0.50 


(vii) Loss due to dries ge . . • 

.(viii) Market fee. 

1.16 


(ix) Commission ..... 

4.64 


(x) Charity. 

Nil 


(xi) Godown charges .... 

Nil 


<xii) Incidental expenditure 

Nil 


Total 

21.80 

12.98 
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1 2 3 4 


5. Wholesaler’s cost price 

• 

. 

144.30 


6. Wholesaler’s margin . 

. 


5.05 

3.00 

7. Price paid by the retailer to wholesaler 

8 . Expenses incurred by the retailer : 


149.35 


(i) Rent .... 



2.00 


(ii) Sorting and grading . 





(iii) Transportation charges 



3.00 


(iv) Commission . . 



6.00 


tv) Market fee ... 



1.50 


(vi) Loading and unloading 



0.30 


fvii) Wastage .... 


. 1 

> 0.50 


(viii) Loss due to driage etc. 


• J 


Total 



13.30 

7.92 

9. Retailer’s cost price . 



162.65 


20. Retailei’s margin 



5.35 

3.18 

Jl. Price paid by consumers 



168.00 

100.00 





PRICE SPREAD EXAMPLES 


Rajasthan 


No. 55 

A consignment of 1 quintal of white onion was sold by a producer from 
Sangrur village to a wholesaler in Jaipur regulated market (12 Kins.) where it 
was sold to consumer through a retailer. 


SI. Items 

No. 



Amount 
Rs. Ps. 

Share in the 
price paid by 
the consumer 
(percentage) 

1 2 



3 

4 

1. Net price realised by the producer 

• 

• 

60.00 

60. 00 

2. Expenses incurred by the producer : 

(i) Cost of transport from farm to market 


3.00 


(ii) Market fee . 

. 


Nii 


(iii) Weighment charges 

. 


Nil 


(iv) Octroi/toll .... 


• 

4.00 


(v) Loading and unloading 

• 


Nil 


(vi) Commission 

• 

• 

Nil 


(vii) Cold storage rent including insurance 

• 

Nil 


Total 

• 


7.00 

7-00 

3. Price paid by the wholesaler . 

* 

. 

67.00 


4. Expenses incurred by the wholesaler : 

(i) Cost of packing, sewing 

* 


0.50 


(ii) Labour charges . 

• 


1.00 


(iii) Cost of gunny bag 

• 


7.00 


(iv) Unloading and stacking 

• 


0.50 


(v) Transportation charges . 

(vi) Wastage . . -» 

• 


(2.00) 

0.50 

2.00 

(vii) Loss due to driage / 

(viii) Market fee ... 



0.67 


(ix) Commission 



2.68 


(x) Charity .... 



Nil 


(xi) Godown charges . 



Nil 


(xii) Incidental expenditure 



Nil 


Total 



12.85 

12.85 
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1 2 

3 

4 

5. Wholesaler’s cost price .... 

81.85 


6. Wholesaler’s margin 

2.60 

2.60 

7. Price paid by the retailer to wholesaler . 

84.45 


8. Expenses incurred by the retailer : 

(il Rent .. 

2.00 


(ii) Sorting and grading .... 

Nil 


(iii) Transportation charges.... 

3.00 


(iv) Commission. 

3.40 


(v) Market fee. 

0.85 


(vi) Loading and unloading 

0.20 


(vii) Wastage . . \ 

0.50 


(viii) Loss due to driage etc. J 

Total : . 

9.95 

9.95 

9. Retailer’s cost price. 

94.40 


10 . Retailer’s margin. 

5.60 

5.60 

11 . Price paid by consumers .... 

100.00 

100.00 







PRICE SPREAD EXAMPLES 


No. 56 Rajasthan 

A consignment of 1 quintal of Red Onion was sold by a producer from 
Khairtbal village to a wholesaler in Alwar regulated market (27 Kms.) where 
it was sold to consumer through a retailer. 


SI. Items 

No. 

Amount 
Rs. Ps. 

Share in tbe 
price paid by 
the consumer 
(percentage 

1 2 

3 

4 

1. Net price realised by the producer 

95.00 

70.37 

2. Expenses incurred by the producer : 



(i) Cost of transport from farm to market , 

3.00 


00 Market fee • \ Nottobepaid . 



(m) Wcighment charges >• producer seller 

4.00 


(iv) Octori/tol! . . 



(v) Loading and unloading 

0.50 


(vi) Commission. 

Nil 


(vii) Cold Storage rent including insurance . 

Nil 


Total 

7.50 

5.55 

3. Price paid by the wholesaler 

102.50 


4. Expenses incurred by the wholesaler : 



(i) Cost of packing, sewing 

0.50 


(ii) Labour charges. 

1.00 


(iii) Cost of gunny bag .... 

3.50 


(iv) Unloading and stacking 

0.50 


(v) Transportation charges.... 

(5.00) 

3.70 

(vi) Wastage. 

0.50 


(vii) Loss due todriage \ 

0.83 


(viii) Market fee . J 



(ix) Commission. 

3.10 


(x) Charity . 

Nil 


(ix) Godown charges. 

0.47 


(xii) Incidental expenditure . 

1.10 


Total 

11.50 

8.52 


148 





149 


1 2 

3 

4 

5. Wholesaler’s cost price 

119-00 


6. Wholesaler’s margin .... 

3-00 

2-23 

7. Price paid by the Retailer to wholesaler . 

122-00 


8. Expenses incurred by the retailer : 



(i) Rent . 

2-00 


(ii) Sorting and grading 

Nil 


(iii) Transportation charges . 

3-00 


(iv) Commission .... 

3-88 


(v) Market fee .... 

1-22 


(vi) Loading and unloading 

0-50 


(vii) Wastage . . \ 

0-50 


(viii) Loss due to driage etc. / 


Total 

11-10 

8-23 

9 . Retailer’s cost price . . . . 

133-10 

1-40 

10. Retailer’s margin . • • • 

1-90 

11. Price paid by consumers 

. 135-00 

100-00 




PRICE SPREAD EXAMPLES 


Rajasthan 


No. 57 

A consignment of 1 quintal of white onion was sold by a producer from 
Kuchaman village to a wholesaler in Nagaur regulated market (44 kins.) where 
t was sold to consumer through a retailer. 

Items Amount Share in the 

Rs. Ps. price paid by 
the consumer 
(percentage) -i 


1 2 


3 

4 

1. Net price realised by the producer 

2. Expenses incurred by the producer : 

• 

90-00 

69-23 

(i) Cost of transport from farm to market . 

2-50 


(ii) Market fee (not to be paid by producer) 

Nil 


(iii) Weighment charges 


Nil 


(iv) Octroi/toll .... 


4-00 


(v) Loading and unloading 

33®^ • 

0-50 


(vi) Commission (not to be paid by producer) 

Nil 


(vii) Cold storage rent includinginsurance . 

Nil 


Total 

•y 

7-00 

5-38 

3. Price paid by the wholesaler . 

4. Expenses incurred by the wholeseler 


97-00 


(i) Cost of packing, sewing 


0-50 


(ii) Labour charges . 

• • 

1-00 


(iii) Cost of gunny bag . . 


3-50 


(iv) Unloading and stacking 


0-50 


(v) Transportation charges . 

(vi) Wastage . \ 

(vii) Loss due to driage / 


(4-50) 

0-50 

3-46 

(viii) Market fee ... 


1-00 


<ix) Commission 


3-90 


(x) Charity .... 


Nil 


(xi) Godown charges . 


0-50 


<xii) Incidental expenditure 


1-50 


Total 


12-90 

9-92 


SI. 

No. 
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1 2 




3 

4 

5. Wholesaler’s cost price 

• 

• 

• 

114-40 


6. Wholesaler’s margin . . 

• 

* 

• 

2-30 

1-77 

7. Price paid by the retailer to wholesaler 


116-70 


8. Expenses incurred by retailer : 
(i) Rent 




2-00 


(ii) Sorting and grading . 

• 

• 


Nil 


(iii) Transportation charges . 

• 

• 


2-50 


(iv) Commission 

. 

• 


4-70 


(v) Market fee . 

• 

• 


1-17 


(vi) Loading and unloading 

• 

• 

• 

0-50 


(vii) Wastage 

(viii) Loss due to driage etc. 

} 

• 

* 

0-43 


Total 

• 

• 

11-30 

8-70 

9. Retailer’s cost price 

• 

• 

• 

128-00 


10. Retailer’s margin 

* 

• 

• 

2-00 

1-54 

11. Price paid by the consumers 

• 

• 

• 

130-00 

100-00 
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